


Cover photo:
A clean, Arctic sensation
At the zoo in Copenhagen a new installation 
has caught the eyes of the crowd. The Arctic 
Ring, home of the polar bears. In this large 
installation, Grundfos pumps play a part 
behind the scenes, making sure that crisp, 
cold and clean water flows – all to the taste 
of the ruler of the icy realm.
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Niels Due Jensen
Chariman of the Board of The Poul Due Jensen Foundation

INTRODUCTION

The Grundfos Group is a foundation-owned company. Nearly 88 per 
cent of the shares are owned by The Poul Due Jensen Foundation, a 
commercial foundation established in 1975 by the founder of Grund-
fos, Poul Due Jensen. The Foundation’s primary objective and wish is 
to secure an financially sound and sustainable development of the 
Group and its affiliated companies. The Foundation has noted that 
2013 was a challenging year for the pump industry and, consequently, 
for Grundfos. Nevertheless, the primary markets have seen growth, 
and the Group still manages to renew its organisation and product 
portfolio, and to be intrigued by and pursue new technologies and 
sustainable solutions, which is vital for Grundfos’ ability to maintain 
its unique lead. We regard the development programmes and initia-
tives of the Group Management and the Group Board of Directors 
with optimism, and we are pleased that the focused efforts of our 
employees and expressed satisfaction of our many customers is sus-
tained. 
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T he Grundfos Group is a global 
company with its headquarters 
situated in Bjerringbro, Den-
mark. Grundfos delivers pump 

solutions worldwide through 15 production 
companies and 66 sales companies, which 
are mapped out in the regions EUREG for 
Europe, NAMREG for North America, APREG 
for Asia and the Pacific, CHINA for China 
and finally STAR, which covers growth 
markets as for instance India, the Middle 
East, Africa and the South American coun-
tries. We deliver solutions for domestic and 
commercial buildings and for the industry 
and the water sector.

The Group has had a year with a modest 
growth in turnover of 4,5 per cent, con-
stituting a total of DKK 23.3bn against 
DKK 22.6bn in 2012. However in DKK the 
growth is 2,9 per cent due to a negative 
impact of 1.6 points as a result of currency 
depreciations on all major currencies out-
side the Eurozone. The result before taxes 
comes to DKK 1.5bn against DKK 1.8bn in 
2012, which is less than expected. We 
maintain our ambitions of investing in 
research and development. At the same 
time we have focused on our composition 
of costs in order to reduce these during 
the year under review. An important value 
for us is independence, for instance cre-
ated through a solid financial strength 
with an interest-bearing net positive 
liquidity position of DKK 2.9bn against 
DKK 2.6bn in 2012. 

In 2014, an important development process 
has been initiated, which is to determine 
the business strategy for the years to come, 
with reference to being better at using the 
great potential that Grundfos has for 
increasing both top and bottom line. This 
will help realise our long term ambitions 
and at the same time maintain focus on 
operations and we expect a continued 

growth both in turnover and profit in 2014 
compared to 2013.

Necessary switch to energy friendly 
pumps
Grundfos has always been a great supporter 
of higher and stricter demands for pumps 
and motors which can promote energy effi-
ciency and sustainability. It creates a healthy 
competition within energy friendly tech-
nologies. This now happens in the EU which 
also inspires other parts of the world. Unfor-
tunately, the expected conversion to more 
energy efficient pumps, in connection with 
the so-called EuP directive, Energy-using 
Products, which makes demands on for 
example the energy efficiency of circulator 
pumps in the EU, has not happened as quickly 
as we could have hoped for. We have noted 
somewhat of an exhaustion regarding the 
switch to the energy efficient pumps in 
some of the markets in Europe, but vital 
markets such as Russia and Germany have 
grown with respectively 13 and 6 per cent.

North America has unfortunately not been 
moving in the positive growth direction 
that we had hoped for. The US, Canada and 
Mexico have bigger potential for Grundfos 
which we are currently exploring and act-
ing on. We have especially been occupied 
with a better execution of our plans and 
strategies in the world’s largest pump mar-
ket, the US. During the year, a new regional 
head office has been established in Chicago.

China is exhibiting solid and strong growth 
and is meeting our goal of becoming our 
second home market. Turnover has 
increased by 19 per cent, and the potential 
for further growth is there, particularly in 
western China, where we also opened a 
new sales company this year, already pre-
senting impressive growth rates. In parts 
of Asia we expected to see better growth 
rates, but here, the machining industry, in 

“A certain exhaustion has 
been noted regarding the 
switch to the energy effi-
cient pumps we offered the 
market. Grundfos has has 
always been a great sup-
porter of higher and stricter 
demands for pumps and 
motors which can promote 
energy efficiency and sus-
tainability.”

Management’s report
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for example Korea and Japan, is still under 
pressure due to the financial crisis. In Aus-
tralia we experience similar challenges in 
the mining industry which is an important 
customer. India and the Middle East show 
modest growth and here we expect a num-
ber of initiatives paying off shortly. On the 
African continent, especially South Africa 
is of importance to us, with its growth rate 
of as much as 31 per cent. Furthermore, we 
see great possibilities in South America 
and in 2013 we opened a sales company in 
Colombia.

Large investments
During 2013, we have introduced several 
new products and product modifications 
to the markets spanning our entire prod-
uct portfolio. In 2012 we announced that 
we would invest heavily in product and 
capacity development, and those invest-
ments have resulted in both new prod-
ucts, for instance ALPHA2, MAGNA3, 
SOLOLIFT and others, plus new production 
facilities in Indjija in Serbia and expansion 
of existing facilities in Székesfehérvár in 
Hungary.

The sale of circulator pumps has not met 
our expectations, despite the generation 
of the new energy efficient circulator pump, 
ALPHA2, once again being top ranked in a 
test conducted by the German technology 
consultant TÜV Süd. We especially notice 
less effective and less technology-based 
– and thus cheaper – circulator pumps in 
certain markets. To counter this increased 
competition, we are in the process of eval-
uating new ways of breaking into the mar-
ket.

We wish to improve our competences in 
the water sector, which we have done in 
2013 by for example acquiring the Italian 
company ISIA, a leading expert in water 
disinfection equipment using chlorine diox-

ide and technologies for water supply, 
wastewater and industrial applications.

Continued climate efforts
Grundfos is a value-based company com-
mitted to global social development. We 
believe that as a company, we must develop, 
innovate and produce solutions that are 
not just beneficial to our customers, but 
to the environment and the climate as well. 
We have given a promise of not emitting 
more CO₂ than in 2008 despite growth and 
expansion. We have fulfilled that promise. 
In 2008, we emitted 115,023 tonnes CO₂, in 
2012 94,566 tonnes and in 2013 92,658 
tonnes CO₂. Also the energy and water 
consumption have decreased year by year.

The Earth’s climate crisis is by no means gone, 
and the financial crisis has not diminished 
the need for eco- and energy-friendly solu-
tions to tomorrow’s needs and a reduction 
of the use of fossil fuels and the Earth’s 
resources.

The continued population growth and 
urbanisation create a need for energy effi-
cient solutions within the areas of housing, 
building, production and infrastructure. 
Europe has taken the lead by placing greater 
demands on the energy efficiency and 
consumption of pumps and motors. Polit-
ical regulation is necessary to drive this 
development towards increased energy 
efficiency. Ten per cent of the world’s elec-
tricity consumption comes from running 
pumps. If the world chose to follow the 
best standards, this could be reduced to 
just four per cent. Furthermore, it increases 
competition in the market so that price is 
not the only parameter to compete on. This 
is a good thing, as it helps bring in more 
players with technologies and products to 
counter unbridled and irresponsible energy 
consumption. All companies have a respon-
sibility to participate in and facilitate this 

“China is exhibiting a solid 
and strong growth and is 
meeting our goal of becom-
ing our second home market.”
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development. The potential and the per-
spectives of increased energy efficiency 
are most certainly there.

Proactive ambitions and strong 
management
The competition in the pump market has 
grown. Many of our colleagues also invent 
energy-efficient and sustainable solutions 
which ultimately benefit customers, con-
sumers and the state of the Earth. It also 
demands more of us as a company, if we 
still want to retain our leading position in 
the market. 

At the moment, our market share is approx-
imately ten per cent, and we aim to increase 
it by adding value for our customers. Our 
agility needs to be improved, and we are 
working on a greater strategy process to 
look at the possibilities which the markets 
provide us. Here, we need to prioritise and 
focus in close cooperation with our custom-
ers and partners. Furthermore, we maintain 
our focus and commitment to develop eco-
friendly products and technologies to meet 
the demands of the market at a speed and 
quality to maintain our global lead.

Our products, technologies and most of 
all our employees are and will be the most 
important assets in our efforts of maintain-
ing Grundfos as the world’s most preferred 
pump supplier in the business. Therefore, 
we need to maintain and attract the best 
employees through a global working cul-
ture, talent development, continuous train-
ing and management and training pro-
grammes. We have focused on the latter 
through face-to-face training and e-learn-
ing and have increased the activity in the 
area with 21 per cent. Our talent pro-
gramme, which we started in 2009, shows 
that 82 per cent of our talents stay with 
us, and that 79 per cent have received new 
assignments or greater responsibilities.

Grundfos is strong financially and organ-
isationally, and it is these strengths that 
we will use in our efforts to win new cus-
tomers and market shares. That is why in 
late 2013, the Board decided that we need 
a new and more offensive direction in our 
development and activities, which included 
the Board’s decision to discontinue its col-
laboration with Group President Carsten 
Bjerg. 

Grundfos is a well-run and healthy company. 
We plan on realising this potential, and the 
Board has assessed a new strategy, being 
developed in 2014. We expect to present 
a new Group President & CEO during 2014. 
A new Executive Vice President and Head 
of f inance, Mikael Geday, has been 
appointed in early 2014. Thus, at the end 
of 2014, Grundfos will have a strong Group 
Management consisting of very experienced 
people with long seniority in Grundfos and 
new competent leaders brought in from 
the outside world with relevant experience 
from other companies.

 
 

 
 
 
 
 
 
Jens Moberg 
Group Chairman

“The continued population 
growth and urbanisation 
create a need for energy effi-
cient solutions within the 
areas of housing, building, 
production and infrastruc-
ture.”
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Key figures and financial ratios
The Grundfos Group

Amounts in DKKm

DEFINITION OF KEY FIGURES 
Return on equity: Consolidated profit as a percentage of the average equity including minority interests. 
Equity ratio: Equity including minority interests at year-end as a percentage of total assets.

PROFIT AND LOSS ACCOUNT 2013 2012 2011 2010 2009

Net turnover 23,254 22,590 21,166 19,609 17,061

Operating profit 1,403 1,801 2,035 2,212 960

Earnings before interest and tax (EBIT) 1,405 1,805 2,039 2,488 960

Result of financials      70 76 (28) (87) (87)

Profit before tax 1,475 1,881 2,011 2,401 873

Consolidated profit after tax 1,049 1,336 1,421 1,778 576

Profit for the year (excluding minorities)  931 1,175 1,250 1,576 502

BALANCE SHEET

Assets

Intangible fixed assets 1,566 1,663 1,256 1,138 1,171

Tangible fixed assets 7,002 6,726 6,074 5,873 6,046

Fixed asset investments 1,767 1,853 1,718 1,785 878

Current assets 11,075 10,695 10,379 10,627 9,625

Total assets 21,410 20,937 19,427 19,423 17,720

LIABILITIES

Equity 12,983 12,317 10,949 10,288 8,400

Minority interests 1,364 1,354 1,340 1,341 1,140

Provisions 1,355 1,461 1,222 1,207 1,257

Long-term liabilities 162 760 906 2,732 2,515

Short-term liabilities 5,546 5,045 5,010 4,855 4,408

Total liabilities 21,410 20,937 19,427 19,423 17,720

Number of employees at year-end 18,776 17,984 17,481 16,609 15,799

Capital investments, tangible 1,496 1,530 1,202 624 855

Capital investments, intangible 265 433 313 257 171

Total capital investments 1,761 1,963 1,515 881 1,026

Research and development costs, incl. capitalised 1,302 1,367 1,224 1,018 931

Interest-bearing net accounts receivable/(liabilities) 2,849 2,645 2,759 2,217 (62)

Free cash flow 274 245 794 1,598 2,026

Profit before tax as a percentage of net turnover 6.3 % 8.3 % 9.5 % 12.2 % 5.1 %

Return on equity     7.5 % 10.3 % 11.9 % 16.8 % 6.3 %

Equity ratio                                  67.0 % 65.3 % 63.3 % 59.9 % 53.8 %
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Financial status

THE GROUP
Turnover was realised at 2,9 per cent above 
2012, which is lower than expected. Thus 
the operating profit was realised at DKK 
1,4bn in 2013 against DKK 1,8bn in 2012.  

Profit and loss account

Net turnover
In 2013, Group net turnover amounted to 
DKK 23.3bn as against DKK 22.6bn in 2012, 
which is a 4.5 per cent growth. However in 
DKK the growth is 2,9 per cent due to a 
negative impact of 1.6 points as a result of 
currency depreciations on all major cur-
rencies outside the Eurozone.

Net turnover 2012 22,590 
Effects of currency (-1.6%) (366)                
Acquisition of companies (0.3%) 79  
Organic growth (4.2%) 951 
Net turnover 2013 23,254 

The total growth figures for the turnover 
in the first and second halves of the year 
were more or less at the same level. 

Compared with previous years, the growth 
in turnover is below average in the past 
years; however, as can be seen from the 
graph, the past years have been character-
ised by significant differences – most nota-
bly in 2009 and 2010, i.e. before and after 
the culmination of the financial crisis.

Gross profit
The 2013 gross profit was DKK 8.8bn as 
against DKK 8.8bn in 2012, corresponding 
to 37.7 per cent of the 2013 turnover, which 
is below the 2012 level (39.0 per cent). This 
decrease is caused partly by negative impact 
from currency and partly by an unfavourable 
impact from the mix of products sold. 

Costs
R&D costs amounted to DKK 1.3bn, which 
corresponds to a 9 per cent increase com-
pared with 2012. 

Total Group costs of product development, 
including our own development projects, 
which are recognised in the balance sheet, 
also amounted to DKK 1.3bn in 2013 as 
against DKK 1.4bn in 2012. In comparison 
with the turnover, these costs amounted 
to 5.6 per cent in 2013 as against 6.1 per 
cent in 2012. Over the past years, total R&D 
costs have expensed to 5 to 6 per cent of 
Group turnover including capitalized devel-
opments projects which is recognised in 
the balance sheet.

Sales and distribution costs amounted to 
DKK 3.9bn as against DKK 3.7bn in 2012, 
which is a 4 per cent increase. 

In comparison with 2012, administrative 
costs saw a 4 per cent increase and 
amounted to DKK 2.1bn in 2013. 

Due to the lower growth rates in turnover 
there has been an increased focus on cost 
spending in the above-mentioned func-
tions during 2013, especially in the second 
half of the year. Consequently the spend-
ing of capacity costs in the second half of 
2013 is almost equal to the second half of 
2012.

The operating profit for 2013 thus amounts 
to DKK 1.4bn as against DKK 1.8 bn in 2012.

Financing items
Net financing items of the year show an 
income of DKK 70m as against an income 
in 2012 of DKK 76m. Of the DKK 70m net 
income in 2013, DKK 59m is attributable to 
returns on the Group’s shareholding and 
DKK 50m to returns on the Group’s bond-
holding. The corresponding returns in 2012 
amounted to DKK 48m on shares and DKK 
47m on bonds.

In addition, we are pleased to note that, in 
2013 – like in 2012 – Group financing items, 
excluding gain on shares, shows net rev-
enue, which is a result of the Group’s strong 

cash flow position and massive reduction 
of external debt over the past years. 

Profit before tax
The consolidated prof it before tax 
amounted to DKK 1.5bn as against DKK 
1.9bn in 2012. As can be seen from the above, 
the reduction is mainly a result from the 
decrease of the in gross profit combined 
with a continued increase of the costs. 

Profit before tax in per cent of net turnover 
amounted to 6.3 per cent in 2013, which is 
a reduction in comparison with 8.3 per cent 
in 2012. As already stated, this development 
is not in line with our expectations for 2013.

The Group’s earnings objective is a profit 
before tax of 8-10 per cent of turnover. Over 
the past years, the results have been both 
above and below this interval.  Here too, 
the financial crisis stands out with the 
lowest result in 2009.

Profit after tax
Group profit (after tax) is DKK 1.0bn, which 
is a reduction of DKK 0.3bn as against 2012. 
The decline in the profit after tax is mainly 
a result of the decline in the pre-tax profit, 
as the Group’s effective tax rate of 29 per 
cent remains unchanged as compared with 
2012. However the effective tax rate in 2013 
is impacted positively a reduction of the 
Danish corporate tax rate from 25 per cent 
to 22 per cent over the next three years 
and negatively impacted among others by 
the decline in profit before tax.

Balance sheet
 
Assets
The Group balance sheet total is DKK 21.4bn 
at year-end, which is a 2 per cent increase 
compared with 2012 (DKK 20.9bn). 

Total fixed assets are more or less unchanged 
at DKK 10.3bn (2012: DKK 10.2bn cent). Mea-
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sured per line item intangible fixed assets 
have decreased by DKK 0.1bn, whereas tan-
gible fixed assets show an increase of DKK 
0.3bn compared with 2012.

Current assets increased by DKK 0.4bn, 
corresponding to 4 per cent. The most sig-
nificant increases are inventories, DKK 0.3bn 
(8 per cent), whereas trade debtors are very 
close to the level in 2012 DKK 4.1bn (minus 
1 per cent).

Equity
Group equity excluding minority interests 
amounted to DKK 13.0bn at the end of 2013, 
which is an increase of DKK 0.7bn.

Equity, opening 12,317
Profit for the year                   931 
Foreign exchange adjustments     (283) 
Hedging instruments, net         27 
Dividends                            (9) 
Equity, closing         12,983  
 
Group equity including minority interests, 
mainly the founder’s family, amounts to 
DKK 14.3bn as against DKK 13.7bn in 2012.

Compared with 2012, the equity ratio, 
including minority interests, has risen from 
65.3 per cent to 67.0 per cent. 

Like previous years, the equity ratio was 
affected by the decision made in accordance 
with Group policies to maintain available 
funds and securities, which, at the balance 
sheet date, amount to approx. DKK 3.6bn 
(2012: DKK 3.6bn). Had these funds been 
used to pay the remaining interest-bearing 
debt, the equity ratio would have been 69.5 
per cent as against 68.3 per cent last year.

Provisions
Provisions amount to DKK 1.4bn as against 
DKK 1.5bn in 2012. The largest items include 
the buy-back obligation regarding the 
Group’s employee share scheme, pension 
liabilities and other provisions.

Liabilities
At year-end, the Group’s interest-bearing 
gross debt was reduced to DKK 0.8bn as 
against DKK 0.9bn in 2012. The interest-
bearing debt mainly consists of short-term 
loans, which will be repaid during first half 
year 2014.

Securities and bank deposits, however, by 
far outweigh the interest-bearing gross 

debt. The Group’s interest-bearing net 
deposit for 2013 thus amounts to DKK 2.8bn 
as against DKK 2.6 bn in 2012.

Credit to suppliers and other short-term 
debt amount to DKK 5.5bn at the end of 
2013, which slightly above the level in 2012 
(DKK 5.0bn).

Cash flow statement
 
Operating activities
The cash flow statement shows a cash flow 
from ordinary Group operations of DKK 
2.0bn, which is below the level in 2012 (DKK 
2.2bn). 

Working capital
In 2013, an increase in the working capi-
tal affected the cash flow by DKK –0.2bn 
– which is a little less than in 2012 (DKK 
–0.4bn). Following the significant reduc-
tions of the working capital in 2009 and 
2010, both in absolute figures as in per 
cent of turnover, the working capital has 
seen a slight increase measured in abso-
lute figures in 2011, 2012 and again in 
2013. 

Investment activity
In 2013, DKK 1.8bn (2012: DKK 1.9bn) was 
spent on investment activities, of which 
DKK 1.5bn (2012: DKK 1.5bn) was spent on 
the purchase of tangible fixed assets. In 
2013, the overall investment has like in 2012 
been above the level before the financial 
crisis. This applies to investments in tan-
gible and intangible fixed assets alike. 

DKK 0.1bn has been spent on acquiring two 
small companies. 

Free cash flow
Cash flow from operating activities thus 
exceeds cash flow from investment activ-
ities by DKK 0.3bn (2012: DKK 0.2bn). The 
Group principle of self-financing the year’s 
capital investments was thus adhered to 
in both 2012 and 2013. 

Interest-bearing net accounts 
receivable
At the end of 2013, the Group’s interest-
bearing net accounts receivable amount 
to DKK 2.8bn, which is above the level in 
2012 of DKK 2.6bn. During the 2009 to 2013 
period, the Group’s interest-bearing net 
accounts receivable, as appears from the 
graph, have been improved by DKK 2.9bn. 

This helps ensure the Group’s independence 
and freedom of action.

Events after the balance sheet date
No events have occurred after the balance 
sheet date, which affect the result.

Two major positions have been filled; Mikael 
Geday is new Executive Vice President and 
Head of Finance, and Christian Hartvig has 
been appointed as Executive Director of 
The Poul Due Jensen Foundation.
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SUSTAINABILITY AMBITIONS
EVERY DAY WE TAKE STEPS TO DELIVER A BET TER 
WORLD TO FUTURE GENER ATIONS. WE DO THIS 
BY REDUCING OUR ENERGY CONSUMPTION AND 
CUT TING CO₂ EMISSIONS AS WELL AS LOWERING 
WATER USAGE AND IMPROVING THE QUALIT Y OF 
OUR WATER DISCHARGE.

Cutting CO₂
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Belgian wholesaler Van Marcke and Grundfos have 
joined forces to make sure that installers and end-
users get the very best pumps for the job at hand.

CAREFUL 
SELECTION    
ENSURES 
SATISFACTION
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W hen Dirk Verberck needs 
the right products for solv-
ing his daily tasks, he stops 
by his local Van Marcke 

wholesaler, just like his fellow installers in 
Belgium, France and Luxembourg. This year, 
Van Marcke and Grundfos present an 
entirely new way of supplying the very best 
pumps and products to customers across 
the countries.

The two companies embarked on a joint 
project in order to help each other win 
market shares, and at the same time sup-
ply end-users with the best of the best.

“At Van Marcke, we are always aiming at 
being the market leader in our area, just 

like Grundfos. So when we looked for inter-
esting partners, Grundfos was a good 
choice. We share values and have a similar 
approach to business, which we are certain 
our customers will benefit from, for 
instance in picking great products from 
our shelves,” says Bart Houpline, Category 
Manager at Van Marcke.

Showing off the skills
One of the ways in which the two compa-
nies have brought their partnership to the 
next level is by testing shop-in-shop solu-
tions, where Grundfos products receive 
special attention in some of the Van Marcke 
departments. This, in combination with 
other initiatives, for instance training Van 
Marcke staff in the functions and use of 
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Grundfos products, has proven quite suc-
cessful.

“The cooperation between the Danish and 
Belgian Grundfos teams and Van Marcke 
has been amazing. Both parties were keen 
on exploring any possibilities for improving 
and excelling in customer service. These 
core values of both companies are stepping 
stones that we can use in acquiring market 
shares together,” says Bart Houpline.

The aim of the project is to influence deci-
sion makers, in this case installers, to choose 
Grundfos products when visiting the shops. 

Off to a great start 
For Grundfos, it is the very first time the 
company has entered into a partnership 

like this. And the first phases of the col-
laboration have been nothing but good.

“The concept turns a relationship with a 
key account into a strategic partnership. 
The key account grants you floor space to 
demonstrate and is awarded with rapidly 
growing sales. It is a win-win situation, 
which gives the relationship a positive 
boost,” says Ronny Depoortere, General 
Manager of Grundfos Bellux -(Belgium and 
Luxembourg).

Based on the experience from the Belgian 
partnership, Grundfos is considering 
expanding the concept to involve other 
interesting wholesalers across the globe.

Dirk Verberck has worked 
as a self-employed installer 
for more than 10 years, run-
ning Sandiver BVBA.

“Both parties were keen on exploring any possibilities for 
improving and excelling in customer service. These core val-
ues of both companies are stepping stones we can use in 
acquiring market shares together.” 
Bart Houpline, Category Manager at Van Marcke.   

KEEPING WATER BALANCED
FOR OVER 60 YEARS GRUNDFOS HAS BEEN A 
GLOBAL LEADER IN ADVANCED PUMP SOLUTIONS 
AND A TRENDSET TER IN WATER TECHNOLOGY. 
TODAY 2.5 MILLION GRUNDFOS PUMPS IN OPER-
ATION COLLECT WATER FOR 800 MILLION PEO-
PLE. AND OUR PUMP SOLUTIONS DISTRIBUTE 
WATER TO MORE THAN 600 MILLION PEOPLE.

800,000,000 people
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PUMPS CONSUME A LOT OF ENERGY
PUMPS ACCOUNT FOR TEN PER CENT OF THE 
WORLD’S TOTAL ELECTRICAL ENERGY CONSUMP-
TION.

10%

 

 THE 
  WILD

Almost two million litres of water comprise the liquid heart of The 
Arctic Ring at the Copenhagen Zoo. From top to bottom, everything 

has to be top notch at the Danish attraction.

 A DIVE INTO
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Currently, two polar bears, a male 
and a female, inhabit The Arctic 
Ring. The installation has room for 
a third one down the line.

“At The Arctic Ring, the polar bear is the star of 
the show. The pumps are just meant to play their 
part behind the scenes – and play it well.” 
Claus Witt, Managing Director 
of Grundfos Denmark

T he polar bear dives into the 
water with an impressive ele-
gance for an animal weighing 
in at more than 600 kilos. Its 

giant paws shovel the water aside, making 
the animal shoot through the water as a 
furry missile. The eight year old male is 
enjoying himself in the crisp, blue water at 
the Copenhagen Zoo.

“The most important thing regarding the 
water is that it is cold, clean and clear salt 
water. In this way, the water will come as 
close as possible to the polar bear’s natural 
environment, and this is what we strive 
for,” says Zaco Sonne.

He is a zookeeper, and each and every day, 
he makes sure that the polar bears inhab-
iting The Arctic Ring are happy. The impres-
sive installation covering 3,200 square 
metres has made it possible for the zoo’s 
1.4 million annual visitors to get a glimpse 
of polar-bear life in the middle of the Dan-
ish capital.

Almost like the real thing
Next to the polar bears, other arctic animals 
thrive in the giant installation. Birds and 
seals also live, right next to the ruler of the 
cold kingdom.

Everything in connection with the animals’ 
surroundings is designed specifically to 
appear as close to their natural environment 
as possible. Even though it is man-made.

Danish company Strunge Jensen was con-
sulting engineer and site manager when 
The Arctic Ring was built, and they picked 
the solutions which make everything sur-
rounding the polar installation flow, includ-
ing pumps, of which Grundfos has supplied 
close to 80 per cent.

“To us, it was important that the pumps 
chosen for the various jobs operate energy-
efficiently as well as with a high level of 
reliability, which Grundfos pumps do. Dur-
ing the construction phase, we also expe-
rienced a high level of reliability from 
Grundfos, who always delivered what we 
needed in terms of products and support,” 
says Bo Hviid Pejtersen, engineer at 
Strunge Jensen.

Behind the scenes
Gasps and shouts of joy escape the visitors 
when the white, furry giant accelerates 
through the water behind a thick pane of 
glass. To the visitors, pumps are not even 
close to being a part of the polar bear’s 
Copenhagen territory. Exactly according 
to plan.

“One of the things we know our customers 
appreciate from our products is reliability. 
Sometimes, a pump is just a pump, and 
when it runs without complications, peo-
ple don’t think about it. We deliver solid 
products which get the job done. To us, 
this is part of our fundamental strengths. 
At The Arctic Ring, the polar bear is the star 
of the show. The pumps are just meant to 
play their part behind the scenes – and 
play it well,” says Claus Witt, Managing 
Director of Grundfos Denmark.

 

 THE 
  WILD
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A Grundfos prefabricated pumping sta-
tion has been successfully installed in 
Tian’anmen at the gates of the Forbid-
den City in Beijing, China.

Dug into the ground, a Grundfos Prefab-
ricated Pumping Station (PPS™) is ready 
to process the daily sewage of the daily 
thousands of visitors passing by 
Tian’anmen on their way to experience 
the legendary Forbidden City.

It was crucial to choose the very best 
pumping station to serve this historical 
site. The decision was in the hands of 
Beijing Municipal Design Institute, who 
after rounds of comparison and consid-
eration chose the Grundfos solution 
because of its dimensions, which makes 
it possible to install the solution on 
space as little as one square metre.

In comparison, a traditional pumping 
station will take up 20 square metres.

In addition to taking up less space, the 
PPS™ solution from Grundfos can actu-
ally purify sewage water and thereby 
maintain a good living environment. This 
is also something traditional stations 
cannot match.

Chicago – new  
headquarter

New headquarters strengthens growth 
in North America. 
Grundfos aims to grow in the US, and 
this year our new headquarters was built 
and inaugurated in Chicago. The head-
quarters are located near the Great 
Lakes, an emerging area and important 
hub of the water industry. Here Grund-
fos plans to play a major role in the fur-
ther development of critical water initia-
tives in the state and country. 

Happy 25th  
in Franc e

On September 2013, French sales com-
pany Grundfos Pompes France (GFD) cel-
ebrated its 25th anniversary. At the same 
time, the company inaugurated a com-
pletely new training centre, where cus-
tomers and other visitors can get an 
introduction to – and learn more about – 
the many different Grundfos products. 
The centre covers 300 square metres, 
offering both a showroom and an office.

British anniversary  
celebrated in style

Together with their families, the 
employees at Grundfos in Sunderland 
celebrated the company’s 40-year anni-
versary. A samba band, complete with 
dancers, opened the afternoon’s events, 
which was attended by over 700 people. 
The day was rounded off in spectacular 
style by much debated X Factor finalist 
Jamie Archer, who sang a few tunes and 
took the time afterwards to have photos 
taken and sign autographs. 

Hidden solution  
in the Forbidden City

The Forbidden City is an architectural 
and historical landmark. It was the home 
of the Chinese emperors for almost 500 
years. Every day it attracts 30,000-
40,000 visitors.

“We had to keep in mind that 
each floor tile at the Forbid-
den City has a long history. 
Here it was very beneficial 
that the PPS™ needs less 
space than a traditional 
pumping station, because 
fewer floor tiles were broken 
when we installed it,” 
says Jason Dang, Sales  
Manager at Grundfos China.
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Supplier repays  
collaboration 

Thinking out of the box and having a 
nothing-is-impossible attitude were the 
reasons why American electronics com-
pany Fairchild Semiconductor Corpora-
tion awarded Grundfos a Teaching Cus-
tomers Award. The long-term supplier 
and partner repaid the brilliant partner-
ship between the two companies. The 
collaboration has been fruitful for both 
parties since its establishment in 1998, 
and it has led to the development of 
power modules that form part of the 
new generations of e-pumps and 
motors.

Grundfos Hellas  
celebrates 20 years 
 
Grundfos Hellas was established back in 
1993 in Athens, Greece and started busi-
ness with a very small group of people. 
Their task was to fulfil in the best way 
possible the needs of the Greek market – 
which they have done in an admirable 
cooperation with a committed network 
of experienced partners in every seg-
ment across all areas.

20 years later, Grundfos staff, customers 
and partners were gathered to celebrate 
this exceptional anniversary on 29 
November 2013 with distinct customers 
and partners.

The celebration was held after a couple 
of difficult years, in which a lot of new 
methods of doing business have been 
taken into action. 

35 years of presence  
in Switzerland 
 
With 35 years in the Alpine country, 
Grundfos Switzerland has quite a bit of 
experience to draw on when they navi-
gate the national and international 
pump business. However, this does not 
mean that the organisation is old and 
content. The roughly 70 people working 
out of Fällanden and Lausanne are part 
of a relatively new team, which is con-
stantly striving to secure Grundfos’ posi-
tion in the pump-industry elite.

“During the past couple of years, Grund-
fos Switzerland has undergone quite a 
few changes to meet the demands of the 
market. For instance, we have success-
fully integrated two sister companies in 
our organisation, bringing in a number 
of fresh faces,” says Daniel Rommler, Gen-
eral Manager of Grundfos Switzerland.40 

years of success  
in the US 

14 November turned out to be a 
very memorable day for Grundfos in 
Fresno. Customers, dignitaries, for-
mer and present Grundfos employ-
ees and company executives gath-
ered to celebrate the company’s 
40th anniversary in the US at the 
place where it all began.

Niels Due Jensen, Chairman of the 
Poul Due Jensen Foundation, 
reflected on Grundfos’ history in the 
country.

“This milestone is incredibly signifi-
cant because in only 40 years, 
Grundfos has grown into a strong 
competitor in the US pump market,”  
Niels Due Jensen said.

Success was a word mentioned over and 
over again when Grundfos Italy cele-
brated its 25th anniversary on 13 Sep-
tember with business connections from 
near and far. According to Managing 
Director Angelo Colombo, the success is 
due to collaboration, ambitions, passion 
and a common vision. 

In his speech, Chairman of The Poul Due 
Jensen Foundation Niels Due Jensen, 

expressed great pride in Grundfos Italy’s 
establishment a quarter century ago.

25 years of success based on  
work ethics and values 

“Grundfos was one of the first 
international companies 
within our line of business to 
set up in Italy, and I am happy 
to say that we made the right 
decision back then,”  
said the Chairman.

“It was one of my father’s 
biggest dreams to estab-
lish his company here in 
the US, and I think he 
would have been very 
proud to see the results of 
all this hard work and 
dedication,” he added.
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MANY PUMPS ARE INEFFICIENT
90 PER CENT OF ALL PUMP INSTALLED TODAY 
WORK INEFFICIENTLY AND CONSUME TOO MUCH 
ENERGY. THIS IS DUE TO INCORRECT OPER ATING 
SPEEDS OR BEING SIZED INAPPROPRIATELY FOR 
THE TASK AT HAND.

90%
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The first Leadership in Energy and Environmental 
Design building to achieve gold certification in the 
country has water-saving technology, an internal 
wastewater treatment plant and rainwater collec-
tion system for irrigation and toilets. All with the 
help of Grundfos pumps.

GREEN 
BUILDING 
IN GREECE  
TAKES HOME 
THE GOLD    
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S urrounded by thyme, rosemary 
and lavender, Architect Sandra 
Bär sits down, smelling the herbs. 
Now, you might think she is in a 

traditional herb garden, but actually she 
is on the rooftop of the new Karela Office 
Park building in Athens. Here, nothing is 
normal. Underneath her feet is a Leadership 
in Energy and Environmental Design (LEED) 
gold-certification building. 

“Here we have a building which uses 
advanced technology and sustainable ideas 
that you can imagine,” Sandra Bär says.

The building is the first of its kind in Greece. 
It is the home of the largest mobile network 
operator, COSMOTE, and the Hellenic Tel-
ecommunications Organization, OTE. The 
company behind the green building design 
is Dimand, a real estate development firm. 

Sandra Bär has been in charge of the LEED 
certification. She explains that the goal of 
the project was to create an intelligent 
building through automation technologies.

“The tender document was actually so 
strict that within every sustainable solution 
used in the building, not many companies 
could live up to our demands. Every solution 
had to be energy efficient, otherwise it 

would be impossible to get the LEED gold 
certification,” she says.

Full-range supplier
One of the chosen suppliers of products and 
knowledge was Grundfos. Sandra Bär high-
lights that Grundfos was capable of deliver-
ing solutions which could solve all the dif-
ferent tasks where water should be moved.

“The fact that Grundfos is a full-range sup-
plier meant that we only needed one sup-
plier of pumps. In addition, the pumps are 
very energy efficient and reliable,” she says.

Approximately 80 pumps ranging from 
circulator pumps to vertical pressure pumps 
ensures that the water is led through the 
system, whether employees are taking a 
shower in the gym, or the herbs on the 
garden roof need watering. 

Pumps are also a part of the air condition-
ing system, and they ensure that the inter-
nal wastewater treatment plant runs 
smoothly. Finally, the fire fighting-system 
is a Grundfos solution. According to Oper-
ations Manager George Anestis, the project 
is a milestone for Grundfos Hellas.

“I think this showcases that with our full 
range of intelligent, reliable and energy-

Architect Sandra Bär is responsible for acquiring the 
gold certification by designing an intelligent building. 
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efficient pumps, we can add value to our 
customers’ business,” he says.

New ways of thinking
1,100 people work in the building, and 
for many of them it has been quite a 
change. According to Deputy Director 
Aggeliki Papailiopoulou from the Con-
struction Department, the employees, 
who come from six different locations, 
mostly downtown Athens, have taken 

some time to see the benefits of for 
instance the automated lights and the 
water-saving technology, which means 
reduced water flow due to an aerator in 
the fixture.

“Using less energy calls for solutions that 
people are not used to, but we want to be 
a sustainable company, and therefore we 
strive to tell our employees why we have 
implemented the specific solutions, how 

they work and, in particular, how they will 
benefit the climate,” she says. 

According to Sandra Bär, the project shows 
what can be done for the environment 
when constructing a new building.

“All the right sustainable solutions are avail-
able – but it takes a visionary and passion-
ate mind to combine them in a unique 
result,” she says.

WATER AVAILABILITY
WATER IS EVERYWHERE. 97.5 PER CENT IS SALT-
WATER AND 2.5 PER CENT IS FRESH WATER FIT 
FOR HUMAN CONSUMPTION.

97.5%

“The fact that Grundfos is a full-range 
supplier meant that we only needed one 

supplier of pumps. In addition, the pumps 
are very energy efficient and reliable.” 

Sandra Bär
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32 minutes by ICE train outside 
of Frankfurt, Germany 
resides a company for 
whom precision is every-

thing. Harmonic Drive AG produces gears 
for demanding actuator solutions with a 
degree of accuracy so high, that their prod-
ucts are the preferred choice for a wide 
range of applications, from machine tools 
and medical equipment to robots and 
aerospace technologies.

“Our company has a long history of leading 
the field of high-precision motion control 
technology. And with the inauguration of 
a brand new state-of-the-art factory build-
ing in September 2013, we are well prepared 
for expanding our market shares in the 
future,” says Dominik Kaiser, Communication 
Section Manager at Harmonic Drive AG.

From gas to geothermal energy
Besides 4,000 square metres of additional 
production space and warehouse and social 

facilities, the new factory includes a control 
and maintenance room of the highest pos-
sible quality.

Not less than ten of the advanced and 
extremely energy-efficient MAGNA3 cir-
culator pumps run the geothermal system, 
providing heat in the winter and air con-
ditioning in the summer – all for the ben-
efit of the environment and the company’s 
operating costs.

“Our old production was heated by gas. 
But we have so high expectations to the 
new heating system, that we have bought 
additional MAGNA3 pumps for our old 
facility, and soon we will be totally inde-
pendent from our gas supplier,” explains 
Dominik Kaiser.

Huge potential
The installer of the geothermal heating 
system used to recommend other pump 
solutions to their customers. But with the 

Ground-heated precision

Harmonic Drive AG in Ger-
many manufactures high-
precision gears of premium 
quality. With a new factory 
building equipped with geo-
thermal heating system 
driven by Grundfos 
MAGNA3 pumps, they have 
taken a giant step into the 
future.

The heart of the new 
production facility at 
Harmonic Drive AG is a 
state-of-the-art control 
and maintenance room 
equipped with several 
Grundfos solutions. 
Harmonic Drive AG 
employees from left to 
right: Communication 
Section Manager 
Dominik Kaiser, Project 
Manager Tim Wallner 
and Facility Manager 
Thomas Schmitz.
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The gear solution with 
Flexspline, Circular 
Spline and Wave Gen-
erator, which is the 
core strain wave gear 
principle of Harmonic 
Drive AG.

proven energy efficiency of the new Grund-
fos product, they didn’t have a hard time 
convincing Harmonic Drive AG that this 
was the right solution for them.

“Harmonic Drive AG is a modern and for-
ward-looking company, and for this reason 
we have recommended the MAGNA3 pump 
due to its ground-breaking intelligent tech-
nology,” says Project Manager of Zoth Marco 
Fuhrländer.

The German Grundfos sales office in Erkrath 
are pleased to have won this project.

“Zoth is a large installation company with 
520 employees, and this project may very 
well pave the way for future collaborations. 
Furthermore, the sale of MAGNA3 to Har-
monic Drive AG is an important step 
towards showing that Grundfos is the right 
choice for companies who want to stand 
out in terms of energy efficiency,” says 
External Sales Engineer Friedbert Jost.

The new silvery factory expansion provides 4,000 square metres of energy-efficient additional production 
space, which allows Harmonic Drive AG to achieve a far more flexible and aligned production line.

THE HARMONIC DRIVE® STR AIN WAVE GEAR PRINCIPLE WAS INVENTED IN 1955 
AND IS USED TO PRODUCE STR AIN WAVE GEARS IDEAL FOR USE IN PRECISE 
ROTARY A XES. THE SPECIAL FUNCTION PRINCIPLE WITH THE EL ASTICALLY 
FORMED FLEXSPLINE FORMS THE BASIS OF THE HARMONIC DRIVE® GEARS WITH 
ZERO BACKL ASH AND HIGH TORQUE CAPACIT Y AS WELL AS A HIGH DEGREE OF 
EFFICIENCY AND A LONG SERVICE LIFE.
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I n the vast southeast Asian 
subcontinent, as many as 50 cities 
have a population of more than 
one million people. This translates 

directly into a considerable strain on the 
cities’ water supply and wastewater sys-
tems. In some urban areas, people only 
have access to clean water a few hours a 
day. Combined with a growing middle class, 
who demand better access to water and 
sanitation, this means that water scarcity 
should be on everybody’s lips. 

But it is not, says Mr. Anand K. Jalakam, 
who runs his own consultancy company in 
Bangalore, which advises the state and 

local governments in connection with city 
water projects.

”It all starts with a change in everybody’s 
mind-set that water is a scarce resource. 
India is facing some major water problems 
because the current way of handling our 
water resources is not sustainable. We 
cannot provide water for everyone unless 
dramatic changes are made in water man-
agement,” he says.

Strong commitment
Grundfos is supplying the country with 
products and solutions to help solve the 
water challenge. And because India is con-

NEED FOR WATER
MORE THAN 783 MILLION PEOPLE DO NOT HAVE 
ACCESS TO SAFE DRINKING WATER.

783,000,000 People

A growing middle class and 
increased urbanisation in 
India brings the country’s 
water supply under pres-
sure. Solving this challenge 
calls for responsible compa-
nies and state-of-the-art 
solutions. 

India in need of 
    SUSTAINABLE  SOLUTIONS
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sidered a second home market, Grundfos 
also wants to play a role in the public debate 
about how to solve these challenges. 

“When we look at the Indian market, we 
don’t want to settle for supplying pumps. 
We want to be a solid partner for public 
authorities, organisations and private com-
panies, addressing the water challenge and 
offering sustainable solutions,” says Keld 
Fensten Madsen, Strategy & Intelligence 
Director, adding that Grundfos sees great 
importance in being present locally with 
sales, service and production.

According to Mr. Anand K. Jalakam, Grund-
fos is doing the right thing, when trying to 
verbalise the water challenge.

“As one of the largest providers of pumps 
and pump-related technologies, Grundfos 
can make a big difference in India, and it 
is great, that the company also takes part 
in the discussions about water being a 
scarce resource,” he says.

Close cooperation
Keld Fensten Madsen stresses that suc-
ceeding in solving these challenges does 
not depend on what Grundfos alone can 

do, but on strong suppliers, distributors 
and other partners delivering quality prod-
ucts and know-how in order to achieve 
optimum solutions. One of the valued 
partners is Aspick Engineering, who deliv-
ers engineered base frames and manifolds 
used in different pumping systems. The 
company has also supplied pipes for Grund-
fos test rigs all over the world.

“Grundfos’ aim of doing business in a sus-
tainable way, always thinking about the 
environment and society, is greatly appre-
ciated. The unflinching commitment to 
deliver only high quality pumps despite 
ups and downs in the economy is what 
makes Grundfos stand out in the market,” 
says Director Mr. Prabhakar. 

Aspick Engineering has worked together 
with Grundfos since 1997. Today, the com-
pany has grown its business with Grundfos 
a hundred fold, and the two companies 
have a close partnership.

“Together with Grundfos, we want to help 
solve the water challenge in India and be 
a strong partner in their endeavours to 
make sustainable solutions,” says Mr. Prab-
hakar.

“As one of the largest providers of pumps and 
pump-related technologies, Grundfos can make a 
big difference in India, and it is great, that the 
company also takes part in the discussions about 
water being a scarce resource.” 
Mr. Anand K. Jalakam

The growing middle 
class in India demands 
better access to water 
and sanitation, but in 
some urban areas, the 
gap is huge because 
people only have access 
to clean water a few 
hours a day.
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DENMARK’S 
BIGGEST 
HOSPITAL 
FOCUSES ON 
SUSTAIN
ABILITY

Sustainability, comfort and energy consumption 
are in focus at the biggest hospital building ever 
constructed in Denmark. On the outskirts of 
Aarhus, Grundfos is playing a vital role helping 
the New University Hospital reach its environ-
mental goals. 
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50 kilometres away from the 
headquarters of Grundfos 
in Bjerringbro, a hospital 
as big as a small town is 

being constructed in Aarhus, the second 
largest city in Denmark. When the construc-
tion is finished in 2020, around one million 
patients per year will visit the facilities of 
the New University Hospital. 

“In the construction of the hospital, the 
focus is first of all on the patients’ wellbe-
ing. We want them to have the most effec-
tive treatment. This is only possible if the 
materials and products, which are built in, 
work optimally. Therefore, we consider the 
quality, environmental impact, the opera-
tion and handling of the working products 
in the systems and especially the energy 
consumption in the building phase,” says 
Simon Witt Pedersen, Project Manager of 
the project department of The New Uni-
versity Hospital.

At the moment, cranes reach up in the sky at the 
building site, but in 2020, the New University Hos-
pital will be finalised and put to use. The size of the 
building does not just make it a hospital but a small 
town with districts, streets and green spaces.

“We wanted the best pumps on the market, and we 
wanted high quality, efficiency and the most modern 
technology. Because of this, we chose the MAGNA3 for 
most installations, which in my opinion, is the most 
modern and efficient pump available.” 
Søren Østergaard, Project Manager from Bravida.

This means that the hospital will meet 
tomorrow’s demands in terms of low 
energy, and the hospital aims to be the 
most modern university hospital in North-
ern Europe. This is the case in the treatment 
of patients as well as the quality level of 
all products surrounding the hospital. 

Modern solutions
Bravida is a supplier of installations and 
services within electricity, plumbing, heat-
ing and ventilation. When they chose the 
supplier of pumps to the first stages of the 
construction of the hospital, they looked 
to Grundfos. Together, the two companies 
have a long time working experience.

“We wanted the best pumps on the market, 
and we wanted high quality, efficiency and 
the most modern technology. Because of 
this, we chose the MAGNA3 for most instal-
lations, which in my opinion is the most 
modern and efficient pump available. Sec-

ondly, the hospital wanted pumps which 
are able to be part of and communicate 
with larger systems, in this case the ven-
tilation and radiator systems,” says Søren 
Østergaard, Project Manager from Bravida.

At the hospital, the patients are the num-
ber one priority. Therefore, the solutions 
have to be easy to install and handle. The 
MAGNA3 pumps will be used in heating 
and cooling systems as well as for ventila-
tion and recycling of heat, so the patients 
and employees share a comfortable envi-
ronment in all the buildings. And to make 
the job easier, the pumps can be monitored 
from one point, where the employees can 
see if one of the pumps needs an adjustment.

A role to play
At Grundfos, the company is proud to be 
part of the new state-of-the-art hospital, 
which from a technological point of view 
is going to be a landmark in Europe. 

“Our products do not have the biggest 
influence on the primary activities of the 
hospital, but they have a role to play in the 
vital parts of the comfort systems. We are 
happy that the building project is focused 
on the energy consumption, and that prior-
ity has been given to the selection of the 
pump solutions,” says Henrik Falck, Sales 
Manager of Grundfos Denmark. 
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INCREASING DEMAND FOR WATER
DEMAND FOR FRESH WATER IS ALREADY 
EXPECTED TO INCREASE BY 30 PER CENT BY 2030.

30%
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T he new motors in the MGE 
series are effective – very effec-
tive. Compared to a non-regu-
lated standard motor, using an 

MGE motor can garner an energy saving 
of up to 55 per cent. This high level of 
efficiency and several other technological 
advances has helped consolidate Grundfos 
in its leading position within electrical 
motors and energy saving. The new features 
include predefined controls, which make 
it easier to fit the motor into any applica-
tion and the option of controlling it via a 
smartphone with the Grundfos GO app.

“We have developed a product which is at 
the front end of the technological advance 
and combines several different technolo-
gies. In terms of motor technology, this is 
one of the best products of the trade,” says 
Preben Poulsen, Senior Product Manager 
at Grundfos and one of the people behind 
the development of the new motor series.

He highlights the MGE’s level of efficiency 
as one of the major landmarks of the prod-
uct, and explains that for a 1.1-kilowatt 

motor combined with a CR pump, the total 
efficiency level is as high as 49.5 per cent. 
This means that the energy efficient motors 
not only live up to the current demands of 
the market, but that they will also be able 
to fulfil the demands of the future.

“In terms of motor technology, 
this is one of the best 
products of the trade.” 
Preben Poulsen, Senior Product 
Manager at Grundfos

THE MGE 
COMES WITH PREDEFINED 

CONTROLS FOR CONSTANT PRESSURE, 
PROPORTIONAL PRESSURE AND 

CONSTANT LEVELS.

New motor  
ACCELERATES 

ENERGY 
EFFICIENCY

The new MGE series from Grundfos is the most energy efficient 
motor released by the company to date. Several technologies make 

them reliable and user-friendly.
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F or the inhabitants of the Vietnam-
ese village Hoi Nghia, the only 
alternative to collecting rainwater 
is to use the water from the canal. 

But the water is polluted with chemicals 
from the rice paddies and orchards, heavy 
metals from the industries along the 
Mekong River and droppings from animals 
and humans. Thanks to Water2Life, the 
inhabitants will hopefully have access to 
clean drinking water soon.

Water2Life is Grundfos’ global programme 
where employees from the entire group 
create events, campaigns and fund-raisings 
to collect money in order to provide access 
to clean water for poor people all over the 
world. Thanks to the employees’ contribu-
tion, Water2Life completed its work in 
Kenya with water systems for 11 poor com-

munities, and now the project has moved 
to Vietnam to help people. 

“Grundfos employees have already funded 
sustainable, solar-driven water systems for 
the first two communities in the Mekong 
Delta. We’re extremely impressed by their 
commitment,” says Vibeke Tuxen, Coordi-
nator of the Water2Life programme. 

The East Meets West NGO is responsible 
for implementing the project in collabora-
tion with the locals and the authorities. 
They also provide hygiene and sanitation 
training to make sure that the clean water 
actually leads to changes in the communi-
ties.

Follow the fund-raising for Water2Life  
at www.water2life.net

A hope for clean water in Vietnam
The Water2Life employee 
programme has expanded 
to a new continent. In Viet-
nam there is water every-
where, but most of it is pol-
luted. At least 60 per cent of 
the rural population does 
not have access to clean 
drinking water.

WATER STRESS
IT IS ESTIMATED THAT BY 2025, 65 PER CENT OF 
THE WORLD’S POPUL ATION WILL LIVE IN WATER 
STRESSED AREAS.

65%
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W hen Agisilaos Tsouvalas 
makes his way through 
Gangnam Station in Seoul, 
he not only passes 

thousands of travellers on his way to work. 
Step by step, he is moving closer to building 
a bridge between the global construction 
business and the world of intelligent pump 
solutions. He is a Grundfos Engineer work-
ing at Samsung C&T.

In 2012, the two companies embarked on 
a common journey when they signed a 
joint clean-tech development agreement. 
In 2013, they went a step further.

The 28-year-old mechanical engineer is 
part of a groundbreaking setup which ena-
bles both corporations to gain insight into 
each other’s business and to pave the way 
for an even more effective collaboration 
across the globe. For instance, Samsung 

C&T gets the possibility of gaining an over-
view of Grundfos’ global organisation and 
the solutions offered by the company – and 
vice versa.

“We increase our competitiveness in the 
global construction market and enhance 
our capability to reduce costs and ensure 
top quality in our projects’ pump products” 
says Seungho Shin, General Manager of 
Samsung C&T’s Green Technology Team.

An unprecedented idea
An important piece of this puzzle is the 
unexampled research and development 
initiative, where Agisilaos Tsouvalas has 
been seconded into Samsung C&T’s Green 
Technology Team.

Since April 2013, he has been working closely 
together with the Samsung C&T research-
ers on joint projects, providing a direct 

Unique setup 
strengthens union

Agisilaos Tsouvalas is a 
mechanical engineer from 
Grundfos. Since April 2013, 

he has been working at 
Samsung C&T.
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connection between research and develop-
ment functions. 

“We can share our knowledge, technology 
and experiences within the areas of pump 
solutions and water treatment through 
this collaboration. This, of course, improves 
our competences and knowledge within 
pump related technologies,” says Seungho 
Shin.

He explains that the positive experiences 
from this partnership have made the two 
companies explore the possibilities of 
initiating co-funded R&D projects to 
develop technologies that could benefit 
both enterprises.

Staying sharp for the future
For Grundfos, the partnership brings a num-
ber of interesting opportunities to the table.

One is the prospect of getting valuable 
insight into the needs of a leading actor in 
the global construction business, another 
is strengthening a close collaboration with 
a highly valued partner.

“A partnership like this helps us stay sharp. 
It brings us closer to the market and enables 
us to take full advantage of our global pres-
ence and varied product portfolio within 
the construction business. The knowledge 
we get from the cooperation helps us in 
our efforts to create tomorrow’s pump 
solutions,” says Mads Prebensen, Group 
Senior Vice President at Grundfos.

“We increase our competitive-
ness in the global construction 
market and enhance our capa-
bility to reduce costs and 
ensure top quality in pump 
products in our projects.” 
Seungho Shin, General Manager of 
Samsung C&T’s Green Technology 
Team.
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When one of the most iconic football stadiums 
in the world was refurbished, Grundfos pumps 
were chosen to maintain the water flow at the 
centre of Brazil’s favourite sport.

PART OF 
THE PLAN  
AT THE 
MARACANÃ
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G reen keeper Frederico Nesi 
Ottino has a job where success 
is very easy to measure visually. 
He is in charge of keeping the 

field nice, tidy and green at the legendary 
Maracanã in Rio de Janeiro.

The stadium was the centre of the World 
Cup final in 1950, and will be again this 
summer, when the decisive match takes 
place here. This means that his work will 
receive the undivided attention from hun-
dreds of millions of viewers worldwide. 
To help him achieve his goals of keeping 
the grass green, he has an arsenal of 
Grundfos pumps. They secure steadily 
running water all over the stadium. For 
instance, there is a booster set, which is 
directly linked to the stadium’s irrigation 
system – an installation in which a Grund-

fos solution became part of the plan as 
early as in the design phase.

“When designing the systems, my priorities 
were to get a stable pressure and flow rate, 
to choose energy efficiency and to find a 
solution which would work in a constrained 
space. Grundfos’ boosters met all these cri-
teria, so I kept them in mind,” says Paulo Jorge 
Salomão Jr., Engineer and Designer at engi-
neering consulting company Sondotécnica.

Full-scale provider
However, the Grundfos presence does not 
stop with the boosters. All pumps and solu-
tions at the stadium were supplied by the 
company. This was decided by the engineer-
ing company Odebrecht who, along with 
the contracting company Andrade Gutier-
rez, refurbished the stadium.

“When working on a prestigious project 
such as the Maracanã, a long range of sup-
pliers will always contact you, offering their 
services. We took our time to figure out 
exactly who we wanted to work with,” says 
Claudionor Santana Silveira, Mechatronic 
Engineer and day-to-day manager of Ode-
brecht’s work on the Maracanã.

He highlights that when choosing Grund-
fos, they did not only get access to reliable 
products. They also entered into a close, 
beneficial cooperation with the company.

THE OLD MAR ACANÃ HAS HELD THE RECORD FOR 
MOST SPECTATORS AT A FOOTBALL MATCH, INVITING 
MORE THAN 200,000 PEOPLE INSIDE. TODAY, THE 
CAPACIT Y IS 76,804 SPECTATORS.
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“We did not experience many problems, 
but at one point we had an issue with a 
pump, and Grundfos assisted us at once. 
Fast support like this is very important, 
especially in a large venture, where time 
really is of the essence, and a problem can 
translate into delaying the entire working 
process,” says Claudionor Santana Silveira.

Basis for more business
The Rio de Janeiro icon is not the only one 
in the coming World Cup venues to include 
Grundfos pumps. Actually, all 12 stadiums 
do. This adds to an impressive record for 
Grundfos in connection with supplying 
major sporting venues with pumps and 

solutions. Previously, the company has won 
numerous orders in connection with global 
sports events in Beijing, South Africa, Lon-
don and now Brazil.

“Our support team for the venues has had 
a lot of success. We have benefited from 
having a full range of products and from 
understanding our partners’ needs for ser-
vice and support. The many, large stadium 
projects have given us additional experi-
ence, and it is my impression that they have 
helped us establish ourselves further in 
the minds of Brazilian consulting engineers, 
contractors and designers,” says Marcelo 
Pustilnic of Grundfos Brazil.

“Grundfos’ boosters met all criteria, so I kept them in mind.” 
Paulo Jorge Salomão Jr., Engineer and Designer at Sondotécnica.
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REPLENISHMENT OF WATER CAN’T  
KEEP UP WITH DEMAND
IN 60 PER CENT OF EUROPEAN CITIES WITH POP-
UL ATIONS OF OVER 100,000, GROUNDWATER IS 
BEING USED AT A FASTER R ATE THAN IT CAN BE 
REPLENISHED.

60%

Operating Engineer Thomas Vogn 
Kjeldsen inside one of the water tanks 

made of stainless steel especially for 
Truelsbjerg Waterworks. Each tank is 
11 metres high, 11 metres in diameter 

and holds 1,000 cubic metres of water. 

The 
waterworks 
of the future 

is out in 
the open   

In the scenic surroundings of Truelsbjerg, Aarhus, the construction of what 
might be the most groundbreaking waterworks in Europe is almost complete. 
Both water production, guarantee of supply, design and architecture are state 

of the art, and Grundfos pumps are a key part of the solution.
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“With the Truelsbjerg Waterworks we have tried to put an 
end to all the traditional ills of waterworks from the past, 
where everything was either buried under ground or a part 
of the load-bearing construction.” 

LEFT: In 20-30 years, the new Truelsbjerg Water-
works will meet the demands of a well-function-
ing, modern and flexible waterworks. 
 
BELOW: Operating Engineer Thomas Vogn Kjeldsen 
of Aarhus Vand (left) and Application Manager Jør-
gen Bach of Grundfos inspect the enclosed filter 
tanks. It’s easy to access the plant and take samples 
from all stages of the water treatment and possible 
to change various parts without stopping the 
entire water production.

F orget everything about huge open 
cascade aerators vulnerable to 
contamination and dirty concrete 
tanks deep below the surface. 

When Truelsbjerg Waterworks opens in 
summer 2014, it will pioneer the highest 
possible water quality regardless of all risks 
created by man or nature.

“With Truelsbjerg Waterworks, we have 
tried to put an end to all the traditional ills 
of waterworks from the past, where eve-
rything was either buried underground or 
part of the load-bearing construction. Here, 
all tanks and installations are out in the 
open, they are easy to inspect and we can 
control way more parameters of the water 
treatment,” says Operating Engineer 
Thomas Vogn Kjeldsen from Aarhus Vand, 
who supplies the second biggest city of 
Denmark with drinking water.

Under constant pressure
One of the key thoughts behind Truelsbjerg 
Waterworks is to have a “closed water treat-
ment.” The entire water line and water 
treatment system is enclosed and under 
constant pressure which ensures that no 
contamination can get to the water.

“Grundfos is proud to be part of an innova-
tive and truly visionary project like Truels-
bjerg Waterworks, and we can deliver the 
high quality and energy efficient solutions 
needed for a pressurised closed water sys-
tem all the way from well to water tap. 
From stainless pumps and motors with 
built-in frequency control to sensor-con-
trolled distribution solutions that ensure 
the comfort of even the most remote con-
sumer,” says Application Manager Jørgen 
Bach of Grundfos.

Uniquely designed construction
The waterworks is split in three parts, 
where the lower part is a heavy foundation 
of concrete containing all pipes, pump 
stations and other facilities for the opera-
tion of the works.

Above is a light steel frame that contains 
blue enclosed filter tanks and a large pan-
oramic window facing the beautiful east-

ern view of the countryside. Next to the 
main building are two huge cylindrical 
water tanks for the treated clean water, 
which are welded on site in stainless steel.

Besides the needed equipment for the 
actual operation of the works, the water-
works of the future also contains facilities 
for hosting visitors, meetings and a small 
laboratory, which turn the works into a 
full-scale test facility for companies and 
research workers. 

Yet another requirement to the waterworks 
shows the high ambitions of the project: 
the energy consumption for light, heat, 
dehumidification and ventilation must be 
CO₂ neutral. In order to meet this demand, 
once the new waterworks is functional the 
old one from 1963 will be demolished. 

GRUNDFOS SOLUTIONS FOR  
TRUELSBJERG WATERWORKS: 

•   Grundfos SP submersible pumps in stainless 
steel with frequency drives

•   Grundfos NB pumps for processing treated water 
to storage

•   Grundfos TP for backwash when clogged filters 
are cleaned

•   Grundfos NB for distributing clean water to the 
consumers
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L ike the majority of Americans, 
Meg and Ryan Sutton were accus-
tomed to waiting more than a 
minute for hot water to flow taps 

their home’s showerheads and faucets. 
They often began their morning routine 
shivering in a bathrobe while repeatedly 
checking whether the water had warmed, 
a habit that slowed down the start of her 
day – a critical time for the busy parents of 
two. But ever since the Suttons installed 
the Grundfos Comfort System in their home, 
the family has enjoyed the pleasure of hot 
water in an instant.

“Waiting for hot water is a waste of time 
and water, and a minute seems a whole 
lot longer when you’re cold,” said Meg Sut-
ton, a Senior Product Manager at H&R Block. 
“Now the water reaches the perfect tem-
perature within seconds.”

Saving water, energy and money
The Grundfos Comfort System is a hot-
water recirculation system that eliminates 
cold water runoff at the tap through a 
bypass valve and timer-enabled pump. The 
system saves between 12,000 and 38,000 
gallons of water each year – the amount 
that the average American household 
wastes annually while waiting for hot water. 
This amounts to between 10 and 35 percent 
of the typical family’s annual water use.

In addition to saving money on their water 
and sewage utility bills, the Suttons also 

save energy by setting the 24-hour pro-
grammable timer to make hot water 
instantly available only when they need it. 
And because it takes substantial amounts 
of energy to deliver, heat and dispose of 
water, preventing 12,000 gallons of water 
from flowing down the drain also conserves 
almost 1,000 kilowatt hours of electricity.

Indeed, if one in every 100 American house-
holds followed the Suttons’ lead in install-
ing water-efficient fixtures, the country 
would collectively save more than 100 mil-
lion kilowatt hours of electricity every year, 
according to the U.S. Environmental Protec-
tion Agency.

Designed with sustainability in mind
Considered a water-saving device by the 
American Council for an Energy-Efficient 
Economy, the Grundfos Comfort System 
was the ideal choice for the Suttons’ home, 
a custom-built residence in the private 
community of Weatherby Lake, Missouri. 
With a love for recreational activities that 
define lake living – swimming, fishing and 
sailing – the Suttons have a deep appre-
ciation for nature, and they were looking 
for solutions that would make their home 
environmentally friendly.

“We were meticulous when it came to the 
details of the design,” said Ryan Sutton, a 
Regional Sales Manager at Pinsight Media+. 
“Sustainability was key, and water savings 
were a huge part of that.”

The Suttons enjoy the 
pleasure of instant 

hot water 

Recirculation of hot water allows the Suttons of Weatherby 
Lake, Missouri to achieve sustainability without sacrificing 

comfort or convenience.
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“Waiting for hot water is a waste of time and water, 
and a minute seems a whole lot longer when 
you’re cold. Now the water reaches the perfect tem-
perature within seconds.”
Said Meg Sutton, Senior Product Manager at H&R Block. 

2025 AMBITIONS 
REDUCE OUR TOTAL WATER USAGE BY 50% COM-
PARED TO 2008 LEVELS. REDUCE OUR WATER DIS-
CHARGE TO ACHIEVE ZERO IMPACT ON THE SUR-
ROUNDING ENVIRONMENT. NEVER EMIT MORE 
CO₂ THAN WE DID IN 2008

Reduce water
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This year, Grundfos acquired a long-term 
local Australian partner, B.K.B. Pumps and 
Tanks Pty Ltd. Together, the two companies 
form a new entity called B.K.B. Building 
Solutions Pty Ltd. (B.K.B.), strengthening 
Grundfos’ position in the Australian com-
mercial buildings market.

“B.K.B. is fully committed to bringing the 
most innovative and greenest energy-effi-
cient solutions to our customers in Aus-
tralia. With our strengthened linkage to 

Grundfos’ leading R&D capabilities in the 
pump systems industry, we are convinced 
that the company will be a preferred part-
ner to the leading players in the industry,” 
says Mr. Bala Thuraisingam, General Man-
ager of B.K.B. 

B.K.B. Pumps and Tanks is a pre-eminent 
designer, manufacturer, supplier and 
installer of packaged pump and tank equip-
ment to the fire, hydraulic and mechanical 
services industries in south-east Australia.

Getting a foothold  
in Colombia

With a new company in Colombia, 
Grundfos takes part in the positive 
development in the South American 
country, whose benefits include con-
siderable oil resources.

Group Executive Vice President Lars 
Aagaard referred to the department 
in Colombia as an ambitious project 
for a company with big ambitions.

“In recent years, our strategy has 
been to stay close to our customers, 
and the way we found to be closer to 
our customers is founding this com-
pany. We strongly believe that our 
customers will help us in our 
growth,” he says.

Group Executive Vice President Lars 
Aagaard (left), Deputy General Man-
ager of Grundfos Argentina Carlos 
Añasco, Regional Managing Director 
Carlo Prola and General Manager of 
Grundfos Argentina Omar Bulnes took 
part in the ribbon cutting ceremony.

Grundfos: an  
Export Cannon

Denmark has been awarded the title of 
“Export Cannon”, a list of the most suc-
cessful Danish export companies. On 
this list is Grundfos among 30 Danish 
export companies such as Maersk Line, 
Novo Nordisk and LEGO. The Danish 
Ministry of Foreign Affairs is in charge 
of the canon, whose purpose is to 
inspire more companies to export their 
products. Therefore, the Export Cannon 
has collected 95 pieces of advice from 
the 30 Danish companies on how to 
improve success.

New South African  
headquarters go green 

A state-of-the-art facility found its way 
into South Africa. In August, Grundfos 
opened the new headquarters in Johan-
nesburg – an eco-friendly and sustaina-
ble facility which will inspire and 
encourage visiting customers to develop 
sustainable buildings. In the new green 
headquarters, one of many initiatives 
on saving water and energy is the facili-
ty’s booster system, which is driven by 
solar energy. The new headquarters will 
work along with the offices in Kenya 
and Ghana. 

Future investments  
in Kenya and Ghana 

With the opening of new sales compa-
nies in Africa, Grundfos will bring the 
group closer to its customers on the 
world’s second largest continent. The sales 
companies will complement the group’s 
African headquarters in South Africa and 
establish a local presence that makes 
Grundfos ready to accommodate the 
growing need for pumps and pump solu-
tions when the market develops further. 
The company in Kenya will be responsible 
for East Africa, while the company in 
Ghana will be responsible for West Africa. 

Acquisition boosts position in Australia 
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Stronger in the field of 
water disinfection 

Italian company ISIA and Grundfos have 
been partners for some time, and this 
year the partnership ended up with 
Grundfos acquiring ISIA. This means that 
Grundfos has now strengthened its posi-
tion in the water disinfection business. 
ISIA is a technology leader in equipment 
for water disinfection with chlorine diox-
ide and technologies for water supply, 
wastewater and industrial applications. 
The company will continue to serve their 
present markets mainly in the Middle 
East and provide support and solutions 
in markets served by Grundfos.

Concept store brings 
new opportunities  
in China

To display and promote all aspects of the 
company, Grundfos has opened the first 
ever concept store in Shanghai, China. In 
the multi-functional house, Grundfos can 
exhibit products and solutions, welcome 
customers and train suppliers. Also, 
Grundfos is able to meet with a variety 
of external stakeholders. In the dynamic 
house in Shanghai, the company can give 
attention to a wide number of its 
energy-efficient solutions and display 
the wide range of business sectors.

The ALPHA2 circulator pump from 
Grundfos is the best choice for energy 
efficiency. This was the conclusion when 
respected German technology consult-
ant TÜV Süd performed a comparative 
test of a range of the most commonly 
used circulators for one- and two-family 
houses.

“Claiming the top spot in a test from a 
renowned testing institute such as TÜV 
Süd is a confirmation of our develop-
ment work,” says Frank Wiehmeier, 
Domestic Sales Director at Grundfos 
Germany, and elaborates:

“Using energy responsibly is 
one of our core values and a 
high priority in our product 
development. With the 
ALPHA2, we implemented 
everything that is currently 
technically possible and rea-
sonable within this seg-
ment. We wanted to set a 
new standard. The TÜV test 
proves that we have  
succeeded.”

The ALPHA2 claimed the top 
spot in German test

Water curtain  
makes vehicles  
stop in Sydney 
 
Pumps play an important role in pre-
venting over-height lorries from enter-
ing the Sydney Harbour Tunnel. A stop 
sign made of water and light gets the 
job done. 

For years, the Sydney Harbour Tunnel 
company has been looking for a solu-
tion, which could prevent over-height 
lorries from entering the tunnel. 

The solution is called a Softstop, and 
it utilises a combination of water 
and light projection.

Unlike conventional warning lights, sig-
nals or signs that appear in the periph-
eral vision of drivers, the Softstop Bar-
rier System is the only visual messaging 
system that appears in direct view of 
the drivers. Therefore it is almost 
impossible to miss.

“The Softstop solution 
and Grundfos pumps 
have proven to be highly 
reliable,”  
says General Manager 
Bob Allen from the Syd-
ney Harbour Tunnel 
company.
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F rom his window, Alliberdiev 
Kudogberdi is overlooking the 
Uchtepa district, a remote suburb 
of Tashkent in the capital of 

Uzbekistan. He has been living on the ninth 
floor of an apartment building for almost 
ten years with his wife Farmonova Dilorom 
and four children. Since then, a huge Grund-
fos CRE pump has been installed in the 
nearby pumping station to supply the whole 
neighbourhood with drinking water and a 
stable water pressure at all times.

“We use water every day for drinking, cook-
ing and washing. It is a necessity of life, 
and I really appreciate the constant pressure 
of the taps,” says Alliberdiev Kudogberdi, 
a retired photographer.

First of its kind
He and the other couple of thousand inhab-
itants in the apartment blocks soon won’t 
be alone in receiving the comfort of water 
at all times. The city of Tashkent is in the 
process of replacing all the old pumps in 
both the entire water system and the 
wastewater system with a wide range of 
energy efficient Grundfos pumps – a 
groundbreaking partnership, and the first 
example of direct investment in the Repub-
lic of Uzbekistan between a public water 
company and a private company. 

“It’s our main objective to deliver clean 
drinking water to this city of around 2.5 

Getting the 
water running 
in Tashkent
You take an entire city, then you count all the 
pumps in the water system and calculate the 
electricity consumption. The answer is 
replacement. Grundfos is making a complete 
renovation of all pumps in Tashkent.
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CLIMATE CHANGE LEADS TO FLOODING
CLIMATE CHANGE WILL CAUSE 30 PER CENT 
HEAVIER R AINFALL LEADING TO FLOODS THAT 
WILL COST LIVES AND DAMAGE INFR ASTRUC-
TURE.

30%

“We use water every day for drinking, cooking and washing. It is a necessity 
of life, and I really appreciate the constant pressure in the taps.” 
Alliberdiev Kudogberdi, retired photographer.

“It’s our main objective to deliver clean drinking 
water to this city of around 2.5 million people. The 
existing pumping equipment is close to 35 years 
old, uses far too much energy and is not fit for the 
job any more. By choosing Grundfos we can live up 
to our obligation of safe delivery and at the same 
time cut down on our energy consumption signifi-
cantly,” says Ilkhom Makhkamov, Managing Director 
of SUVSOZ, the biggest vodacanal in the country.

million people. The existing pumping equip-
ment is close to 35 years old, uses far too 
much energy and is not fit for the job any 
more. By choosing Grundfos, we can live 
up to our obligation of safe delivery and at 
the same time cut down on our energy 
consumption significantly,” says Ilkhom 
Makhkamov, Managing Director of SUVSOZ, 
the biggest vodacanal in the country. He 
emphasises that Grundfos was chosen 
because of its availability, reliability and 
price.

Excellent showcase
According to Regional Managing Director 
at Grundfos Kim Jensen, the contract cov-
ers pumps and pumping equipment for 
drinking water well fields, primary and 
secondary drinking water lifting stations 
and wastewater pumping stations.

“This contract showcases the mutual ben-
efits for citizens, SUVSOZ and Grundfos 
alike. Everybody wins, and hopefully this 
will be the beginning of getting an even 
stronger foothold in the water utility mar-
ket in Uzbekistan. The demand is here, and 
we have the right solutions,” he says.

He is backed up by Sales Manager Farruh 
Salakhitdinov from Grundfos Kazakhstan, 
assigned to the project from the beginning:

“On a project of this magnitude, where we 
renovate the whole water system for an 
entire city, we let the numbers do the sell-
ing. From the very beginning, we made 
pump audits and discovered a potential 
for huge electricity savings in replacing old 
pumps to new Grundfos pumps. Numbers 
don’t lie,” he says.
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E very other pump Grundfos sells 
is sold though the HVAC-OEM 
division, which specialises in see-
ing the world from the customer’s 

perspective and delivering customised 
pump and hydraulic solutions for boilers, 
solar thermal or heat pump systems. 

“Our cooperation with the OEM customers 
is based on professionalism and mutual trust. 
We work closely together, and communica-
tion, test results and feedback flows naturally. 
This highly developed business structure, 
combined with the will to make decisions, 
really puts speed into innovation and devel-
opment,” explains Henrik Bonde, Group Vice 
President of the HVAC OEM Division.

Grundfos supplies a wide range of OEMs 
and puts a great honour in delivering not 
only what is requested but what is actually 
needed. The guarantee of superior quality 
and perfect integration have led to a long-
lasting cooperation with the German Viess-
mann Group, who is one of the leading 
international manufacturers of heating 
systems.

“High quality standards, reliability and 
excellent technical and commercial support 
also contributes significantly to the two 
companies’ long-term partnership,” explains 
Uwe Storm, Vice President Purchasing at 
Viessmann.

About Viessmann
For the past 14 years, Viessmann has con-
tinuously expanded its cooperation with 
Grundfos, especially since the introduction 
of hydroblocks for condensing boilers. The 
primary reason for this close business rela-
tionship is Grundfos’ high level of expertise 
in the development and production of high-
efficiency pumps, thus enhancing the com-
petitiveness of Viessmann products on an 
international scale. Adherence to schedules, 
high quality standards, reliability and excel-
lent technical and commercial support also 
contribute significantly to the two com-
panies’ long-term partnership.

In the future, further development of inno-
vative high efficiency pumps and hydrau-
lics will be a basic prerequisite for produc-
tion of environmentally compatible and 
energy-saving heating systems – not only 
in Germany, but also on an international 
scale. From this perspective, Viessmann is 
looking forward to continuing a close and 
successful cooperation with Grundfos.

Seeing the world from  

the customer’s 
perspective

Every year, 8 million pumps are shipped from the 
Grundfos HVAC-OEM division and built into cus-

tomer products. A strong partnership is one of the 
keywords of continuous innovation and meeting 

even the most complex demands.
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WATER LEAKAGE
IN A MODERN CIT Y LIKE LONDON PIPES LEAK 
ALMOST 1,000 MILLION LITRES OF WATER PER 
DAY - AROUND 40 PER CENT OF CLEAN WATER 
SUPPLY. LONDONERS COULD FACE WATER 
SHORTAGES WITHIN 10 YEARS.

1,000,000,000 Litres

The Grundfos factory 
in France produces a 
wide range of custom-
ised solutions, which 
are modified specifi-
cally for Viessmann.
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It has been a dry year in Australia. Very dry. 
Especially in Central Queensland, where the lack 
of rainwater is taking its toll. The land is thirst-
ing, and the demand for groundwater is making 
record sales for submersible pumps.

LOOKING 
FOR THE 
ANSWER   
IN THE 
GROUND
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T he sun is shining from a clear, 
blue sky. Not a cloud is in sight. 
Like most days. The temperature 
is a sizzling 35 degrees Celsius. 

Again. This year, only 100 millimetres of rain 
have fallen on this dry land; not the optimum 
conditions for having a cattle ranch with 
only one borehole and 1,200 heads of cattle.

“I was desperate to get water. Had I not 
drilled the new well, I would have had to 
relocate or possibly sell some of the stock 
losing a lot of money with the price of 
cattle being so low at the moment, or they 
would have perished,” says Gary Masters, 

Manager of Cooinda in the Central High-
lands west of Emerald, Queensland, a place 
just south of the Tropic of Capricorn.

Running on solar power
The farm covers some 17,000 acres, and 
Gary Masters uses four horses for muster-
ing the cattle. The country is too rugged 
for mustering on a motorbike. When Gary 
was looking for a new installation, he was 
convinced from the beginning that it had 
to run on renewable energy.

“Power is just too expensive around here, 
and a diesel engine was not an option. It 

“I was desperate to get water. 
Had I not drilled the new 
well, I would have had to 
sell half my stock, losing a 
lot of money with the price 
of cattle being so low at the 
moment, or they would 
have perished.” Gary Masters, 
Manager of Cooinda in the Cen-
tral Highlands west of Emerald, 
Queensland.
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would also have been too hard and too 
costly to run new cables all the way to the 
new well,” he says.

He contacted local dealer and Store Man-
ager Arron McAndrew from Total Eden and 
asked for a solution based on solar energy, 
which is perfect for remote areas, as it runs 
on renewable energy and is now even more 
scalable due to the latest addition.

“We received the specifications from Gary 
Masters and designed a suitable Grundfos 
Solar System solution based on the new 
inverter that delivers significantly more 

power to run the larger SP pump. Since the 
installation, we have had to back the pump 
off a little, so now it delivers 40 cubic 
meters of water to meet the water demand 
for the cattle every day.”

In huge demand
The 415-volt SP with the new inverter 
technology was introduced in 2013, and 
the system at Cooinda is the second instal-
lation sold in Australia. Geddes Ethel at 
Grundfos Australia assisted in designing 
the Solar Pumping installation, and is now 
being asked by customers for similar solu-
tions.

“The demand for submersibles in Queens-
land has skyrocketed this year due to the 
drought. Everyone needs water more than 
ever, and the choice is usually the large SP 
pumps coupled with the new inverters due 
to both the economic and environmental 
benefits. And as long as this drought con-
tinues, we will continue to look for ground 
water,” says Geddes Ethell, Account Man-
ager at Grundfos Australia.

The 415-volt SP with the 
new inverter technol-
ogy was introduced in 
2013 and the system at 
Cooinda is the second 
installation sold in Aus-
tralia.

page 54 | 55 



E very time a person in Bucharest 
turns on the tap, the water flows 
far. Around 2,500 kilometres of 
pipes are hidden underground, 

transporting the water from outside Bucha-
rest into the city and its more than two 
million inhabitants. Working on improving 
pipes and pumps is privately-owned water 
supply company Apa Nova Bucharest, part 
of the Veolia Group.

“We have quite an old water network, so 
every day we are working on optimising it 
so the inhabitants of Bucharest get a sta-
ble water supply. And we want to do it in 
a way where we use less energy and min-
imise loss of water,” says Director Arnaud 
Valleteau de Moulliac.

Apa Nova Bucharest took over the 
responsibility of running the Romanian 
capital’s water supply in 2000. Back then, 
the water network, including pumping 
stations, was in very bad shape, nobody 
had water meters in their houses, the 
water supply was unstable and many 
pipes were leaking. Since then, Apa Nova 
has improved the water quality by chang-
ing approximately 20 kilometres of pipes 
every year and optimising the pumps, 
which means that the electric power 
consumption has decreased by 70 per 
cent since 2000.

“We have come a long way, but there is 
still room for improvement, I must say. We 
are always striving to do better, and I don’t 
think that I will ever be completely satis-
fied,” he says.

Intelligent system
Arnaud Valleteau de Moulliac explains that 
Apa Nova has already adjusted the more 
than 200 pumping stations connected to 
the systems. All pumps and installations 
were delivered by Grundfos in the period 
from 2001 to 2009.

Searching for further savings, Apa Nova 
has entered into a project with Grundfos 
in which the Demand Driven Distribution 
(DDD) solution is being implemented at a 
pumping station, which delivers water to 
approximately 50,000 people.

The DDD solution consists of several paral-
lel connected pumps, running one or more 
at the time according to the consumers’ 
needs. This will not only save energy because 
of the intelligent controller adapting output 
to the actual needs for water throughout 
the day, it will also ensure that the network 
is less stressed than normal, which means 
water is not wasted due to leakages. 

“We have a close cooperation with Grund-
fos, and we always invest time and money 

On a daily basis, water company Apa Nova 
Bucharest struggles with keeping pipes and 
pumps up to speed. The latest initiative is to 
implement a Demand Driven Distribution 
solution from Grundfos, which can save 
both water and energy.

Romanian utility 
company
chases water 
leakages and 
energy savings
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“We have a close cooperation 
with Grundfos, and we 
always invest time and 
money in our network. We 
see this as a good opportu-
nity to see how much more 
we can lower our energy 
consumption and water 
leakages.”
Director Arnaud Valleteau de 
Moulliac

in our network. We see this as a good oppor-
tunity to see how much more we can lower 
our energy consumption and water leak-
ages,” he says, explaining that a DDD solu-
tion will be the icing on the cake. 

Spread out the solution
At the Titan pumping station in eastern 
Bucharest, the pumps are driving water 
through the 24 kilometres of pipes in the 
surrounding area. But the DDD solution can 
make the pumps run even more efficiently, 
according to Sales Manager for Water Util-
ity in Grundfos Romania Leonard Stroe.

“Right now, we are measuring how much 
energy is being used when we run the 
pumps more intelligently using a special 

controller, and we can see that it is pos-
sible to save up to 15 per cent in this area,” 
he says, highlighting that the number could 
be higher at other pumping stations.

In other cities, where the water network 
runs with a constant pressure, the poten-
tial savings can be up to 50 per cent.

Arnaud Valleteau de Moulliac explains that 
the area being tested is representative for 
a part of the high-pressure network, and 
he expects that the solution can be used 
at other pumping stations, too.

“Our main driver is to use the most innova-
tive technology available, and the DDD 
solution is one of them,” he explains.
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W hen making blades for 
aircraft turbines, micron 
accuracy is a must. It is in 
this field of expertise that 

Japanese machine tool manufacturer 
Okuma is doing business. The need for 
parts in aluminium alloys and titanium in 
the aviation industry is rising along with 
the requirements for a high level of pro-
ductivity, Okuma’s cutting fluid machines 
with high pressure rates are in demand. 
But for the more than 110-year company, 
it is no longer enough just to make state-
of-the-art machinery. 

“The global demand for environmental 
considerations of production facilities is 
on the rise, and therefore we are working 
together with Grundfos because the com-
pany delivers pumps that conserve power 
and work efficiently,” says Manager of 
Okuma’s technical planning department 
Mr. Shibata Hidetaka and adds that Okuma’s 
vision is to provide environmentally friendly 
machine tools to all customers.

Thorough selection
Since the late 1980s, Grundfos has delivered 
pumps to the Okuma corporation, and last 

Producing some of the 
world’s most advanced and 
energy saving machine 
tools, Japanese manufac-
turer Okuma Corporation is 
looking for partners who 
are capable of supplying 
green products.

Making green machine tools 
calls for energy-efficient 
sub-suppliers

The newly built Okuma factory in Japan is highly 
eco-friendly with solar panels on the front. The fac-
tory houses state-of-the-art machinery to ensure 
efficient production. 
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DEMAND DRIVEN DISTRIBUTION
WE HAVE THE TECHNOLOGY TO REDUCE LEAKS 
BY 400 MILLION M CITIES WITH DEMAND 
DRIVEN DISTRIBUTION (DDD). THIS IS EQUIVA-
LENT TO THE ANNUAL WATER CONSUMPTION OF 
4 MILLION PEOPLE.

4,000,000 people

“The global demand for environmental considerations of 
production facilities is on the rise, and therefore we are 
working together with Grundfos because the company 
delivers pumps that conserve power and work efficiently.”
Mr. Shibata Hidetaka

year Grundfos was chosen as a preferred 
supplier.

“The reasons why Grundfos pumps were 
adopted by Okuma are the diverse product 
varieties, which can respond to any detailed 
demands and the stable quality as well as 
cost performance,” says Mr. Shibata Hide-
taka.

According to Ole Gerlich, Sales Development 
Director for Machining Industry at Grund-
fos, the thorough selection of pumps built 
into the machines is a very important 
parameter in producing machine tools, 
which should put less strain on the environ-
ment and make sure that companies around 
the world meet their goals regarding CO₂ 
emissions.

“Up to 40 per cent of the power consump-
tion of a machine tool comes from the 
cooling and lubricant application, where 
the pump plays a very important part. 
Therefore, it is of vital importance that the 
pumps are as energy efficient as possible,” 
says Ole Gerlich.

A hundred variants
To ensure the high level of quality require-
ments, the MTR, MTH and MTS pumps built 
into the large Okuma machine tools are 
only produced in Taiwan, Hungary and 
Japan. These pumps are capable of deliver-
ing the precise amount of pressure needed 
to lubricate and cool machining processes. 

“When 1.1–2.2 kW pumps from manufactur-
ers of both domestic and overseas plants 
were compared, the Grundfos pumps 
proved to be lower in cost and higher in 
quality, while delivering equal or better 
performance,” says Mr. Shibata Hidetaka.

Grundfos produces about a hundred vari-
ants, which fit the different processes and 
types of machine tools. They have one thing 
in common: they meet the different energy-
efficiency standards around the world.
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Through the desert in a lorry
In 2013, a 40-foot trailer full of products and equipment has travelled thousands of 
kilometres in the back of a lorry through the Saudi-Arabian desert. From the capital 
of Riyadh in the north to Najran in the south, customers have been able to see for 
themselves how Grundfos products can drain water from a building site; provide 
clean, pressurised water, air conditioning, fire-fighting and wastewater removal; and 
how all units can be monitored from a control room. The “STAR CBS road show” is a 
part of Project Boomerang and is based on the idea that if prospective customers 
cannot come to Grundfos, Grundfos will come to them.

Cutting costs while  
reducing CO₂ emissions

Keeping the flow of products steady in 
the supply chain while saving a signifi-
cant amount of money and reducing CO₂ 
emissions. The art of balancing these 
elements in our transportation network 
is both difficult and very important to 
Grundfos. 

Rethinking some of the essential parts in 
the everyday transport tasks has enabled 
Grundfos in Hungary and in the US to 
decrease shipping costs and reduce CO₂ 
emissions significantly. All part of a plan 
to help the Grundfos Group achieve the 
goal of never omitting more CO₂ – no 
matter how much we grow – than in 
2008. This objective was reached once 
again in 2013.

Sochi has been  
well prepared

Innovative Grundfos solutions play 
an essential part in the newly reno-
vated city of Sochi in Russia. For sev-
eral years, the city has prepared for 
the athletes and the many thousands 
of visitors in 2014. A large percentage 
of Sochi’s new venues, including vital 
infrastructural facilities, are fitted 
with Grundfos solutions. Grundfos 
played a significant part in getting 
Sochi ready for the challenges, and 
we are confident that our solutions 
contribute to trouble free and effi-
ciently running services during events 
now and for many years to come.

Grundfos offered a unique 
and simple solution for the 
drainage and storm water 
discharge for the large 
Central Stadium in Sochi, 
Russia.

Green, greener,  
greenest 

The Grundfos India headquarters in 
Chennai has taken a step up in eco-
friendliness. The company has been rec-
ognised for its commitment towards 
sustainability, improving its status from 
gold to platinum. The headquarters 
received the Leadership in Energy and 
Environmental Design (LEED) EB Plati-
num Certification, primarily based on 
the facility’s high energy-efficiency lev-
els with a 100 per cent recycling of sew-
age and by harvesting rain water and 
using a solar-energy system. 
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A stronger and broader 
Chinese presence

Grundfos is strengthening its position in 
the Chinese market. In the east in Shang-
hai, a new concept store is going to fur-
ther establish the brand, and in the west 
we are in the process of building our pres-
ence. Near the metropolis of Chongqing 
in the central part of China, a new sales 
company has opened.

Humphrey Lau compares the sprouting 
development in the west with the one 
that happened in the eastern part of the 
enormous country during the early 90s.

Grundfos exceeds  
EuP directive

The European Union’s Energy-using 
Products (EuP) directive requires man-
ufacturers to improve the lifecycle 
and energy efficiency of their prod-
ucts as well as reduce their overall 
environmental impact. 

With regard to circulators, the EuP 
directive becomes stricter on the sale 
of stand-alone circulator pumps, and 
only the most efficient A-labelled 
pumps currently in usage conform to 
the EuP directive for circulators. From 
1 January 2013, glandless stand-alone 
circulators, except those specifically 
designed for primary circuits of ther-
mal solar systems and heat pumps, 
must have an energy-efficiency index 
(EEI) of no more than 0.27.

Grundfos strives to stay in front of 
the strictest legislations in the world 
with regard to energy-consuming 
products. As part of this work we con-
tinuously develop technology for 
pumps and pump systems that 
exceed the legislative standards in 
any part of the globe.

Number 1  
in PR survey

In an October survey performed by 
Danish market research company Aal-
und Performance, Grundfos was cho-
sen as the best Danish company at 
presenting public relations. The sur-
vey is based on feedback from a wide 
range of Danish business journalists 
who were asked to evaluate a large 
number of companies according to 
their ability to communicate, penetra-
tion power of the top management 
and the company’s public image. 

New factory  
in Serbia

With the establishment of four produc-
tion lines in just four months, Grundfos 
Serbia has managed to get production 
fully up and running at the ultra-modern 
26,000-square-metre factory.

Since the spring of 2011, the company has 
been producing UP pumps in rented 
buildings in the neighbouring municipal-
ity, but now the production line, consist-
ing of UP transfer projects from Den-
mark and an entirely new SOLOLIFT2 
range, have been moved to Indjija north-
west of Belgrade.

“Employee competences have increased 
with the expansion of the company, and 
this has enabled us to create a strong 
organisation with highly qualified 
employees who have handled the reloca-
tion in the best possible way,” says Jim 
Toft Nielsen, General Manager of Grund-
fos Serbia.

“The Chinese market is con-
stantly evolving, and if we are 
to keep up we have to redefine 
our thinking to maintain the 
growth we have to cultivate 
and investigate new markets. 
There is an interesting trend in 
central and west China,” says 
Group Senior Vice President 
Humphrey Lau. 
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A new, high-profile construction project helps to 
put Grundfos on the map in west China.

PRESTIGIOUS  
PROJECT  

puts pumps in first place

PREVENTING THE LOSS OF MILLIONS OF M OF 
WATER IN SOUTH AFRICA, EACH YEAR DOES NOT 
MEAN STOPPING FARMING. IT JUST MEANS 
USING SMART IRRIGATION.

Smart irrigation
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T here is a buzz of activity all over 
the building site. Cranes are 
moving heavy construction 
parts high up in the air, lorries 

are coming and going and all kinds of crafts-
men are working on all floors – both high 
and low.

The site covers 380,000 square metres and 
consists of two office buildings with 47 
floors, a shopping centre with 27 three-story 
shopping buildings and a hotel.

Situated in the most popular area in the 
city of Chengdu, west China, it is the 
number one building site according to 
Mr. Guan Dong, Project Director from 
Qianhao Properties, the owner of the 
shopping mall.

“We are probably working on the most 
prestigious building in downtown Chengdu, 
with the highest technological and envi-
ronmental standards and together with 
the best suppliers. That’s why we chose 
Grundfos as the main supplier of pumps 
for all buildings,” says Guan Dong.

He explains that the shopping centre alone 
is going to be the biggest one in west 

China, and that all four buildings will open 
in 2014.

Fast delivery – full project
Chengdu is the major city in the region of 
Sichuan. Close to 16 million people live in 
the fast-growing old metropolis.

The upcoming opening of the shopping 
centre means lots of activity and a tight 
schedule for all phases of the building pro-
cess. The delivery of the pumps has been 
planned to take place in different stages, 
starting in the lowest part of the cellar 
with pumps from Grundfos Peerless for 
the massive air-conditioning system.

According to Sean Xie, General Manager 
from Grundfos Pumps Chongqing, there is 
going to be pumps from Grundfos in all four 
buildings. 860 altogether, covering air-con-
ditioning, water supply, wastewater disposal 
and fire-fighting. He adds that this is a good 
example of winning an entire project order, 
and that it makes the deal the most impor-
tant one to date in this area. 

Creating long-term customer contact
Grundfos opened a sales company in west 
China in March 2013 after a successful 

period of running a sales office. Now, 
Grundfos covers the whole region of 
Sichuan with representatives in four major 
cities and several dealers attached. And it 
was through Dylen Deng, General Manager 
of Fossun, a long-term Grundfos dealer, 
that the sale was achieved.

“When you want to do business in China, 
on top of delivering the best product at 
the best price you have to be able to main-
tain and develop a good and long relation-
ship with your customers. Often sales don’t 
come quickly. It takes time to really get into 
the business. But when you do, you will 
succeed,” he explains.

“We are probably working on the most 
prestigious building in downtown 
Chengdu with the highest technological 
and environmental standards and 
together with the best suppliers. That’s 
why we chose Grundfos as main sup-
plier of pumps for all buildings.” 
Guan Dong, Project Director
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The Poul Due Jensen Foundation owns 88 
per cent of the Grundfos Group. The Foun-
dation was established back in 1975 by the 
founder of Grundfos, Poul Due Jensen, with 
the aim of ensuring a financially sound and 
sustainable development of Grundfos and 
its affiliated companies. A commercial 
foundation is a unique model for ownership 
of companies that have secured growth 
and employment for many trendsetting 
companies in Denmark, including Grundfos. 
In addition to practising responsible own-
ership, the Foundation supports various 
non-profit purposes. In 2013, the Board of 
the Foundation decided to strengthen its 
visibility and activity level by establishing 
a website, host events and offer awards 
and scholarships. The Board of the Founda-
tion has also decided to establish a founda-
tion secretariat to be presided over by an 
Executive Director. The person chosen is 
Christian Hartvig, who for the past 11 years 
has held a position in Grundfos as General 
Counsel of the legal department. 

Beneficial donations
In a wide range of situations, the Founda-
tion’s donations are very beneficial to the 
recipients and their causes. The Foundation 
supports persons, groups and initiatives 

within four areas: 1) the fields of research 
(natural science), 2) design and innovation, 
3) sustainability and the environment and 
4) humanitarian aid. The Board of The Poul 
Due Jensen Foundation decided to increase 
the amount for 2013 to 15 million Danish 
kroner. 

Development projects
The distribution of the amount across the 
four supported fields clearly favours Grund-
fos’ core competence – water technology – 
and by collaborating with various NGOs, a 
number of development projects were initi-
ated in East Africa and Southeast Asia. The 
development projects helped develop new 
methods of solving everyday problems for 
some of the poorest people in the world. 
With the aim of providing safe drinking water 
and water for food production, a number of 
derived challenges emerge, such as health, 
hygiene, learning, business development, 
etc., so even though clean water is the start-
ing point, the development chain includes 
several of the Foundation’s other four main 
premises – particularly a flair for innovation.

Research recognised
At the other end of the development chain 
is our natural science research – a field of 

donation that has accompanied the Foun-
dation since the early years. The road may 
be long, but there is logic and continuity 
between the elite research projects valued 
by the Foundation and the tasks that Grund-
fos technologies help solve in the poorest 
parts of the world. The 2013 Grundfos Prize 
of 1 million Danish kroner was awarded to 
Professor, Dr. Scient. Niels Peter Revsbech 
of the Department of Bioscience at Aarhus 
University. While 250,000 Danish kroner 
of the Grundfos Prize is awarded as a per-
sonal acknowledgement, 750,000 Danish 
kroner is earmarked specifically for research. 
Niels Peter Revsbech plans to invest that 
money in laboratory equipment and to buy 
time to concentrate on developing new 
and potentially important sensor tech-
niques.

Innovation award for clever ideas 
In 2013, the Board of the Foundation intro-
duced two additional prizes, which are 
available for Grundfos employees only: 
Poul Due Jensen’s Innovation Award and 
Poul Due Jensen’s Scholarship. The Poul 
Due Jensen Foundation wishes to acknowl-
edge and support research, education and 
innovation. In 2013, the number of nominees 
for the Innovation Award was so high that 
the Foundation decided to award both a 
winner and two runner-ups. The Innovation 
Award went to Poul Johannes Henning, 
Pekka Mäntylä and Flemming Lykholt-
Ustrup for their work in developing the 
new S-tube impeller for a new wastewater 
pump. The pump is characterised by a 
unique combination of an anti-clogging 
feature, high performance and low vibra-
tion level. Two additional projects were 
recognised as runner-ups: The Filter Cake 
project is a potentially revolutionary and 
energy-saving technology. The employees 
behind the project are Dominik Marek 
Dominiak, Tom Jæger and Søren Vigsø. The 
other project is taking place in Vietnam, 
where a sales employee is in the field in 
order to understand the challenges related 

The Poul Due  
Jensen Foundation

The Grundfos concept 
Lifelink supplies water 
to villagers based on 
co-ownership and user 
payments.
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to the Mekong delta water supply. A local 
solution has been developed to continu-
ously supply drinking water despite an 
unstable power supply. The employees 
behind the project are Le Tanh Hai and Gert 
Borrits.

Scholarships for diversity and edu-
cation
The two scholarships were awarded to Lucy 
Hughes of Italy and Marko Obrknezev of 
Serbia. Lucy Hughes has been involved in 
establishing a work group with the aim of 
identifying concrete initiatives to support 
diversity in the entire region. Lucy Hughes 
is passionate about how women can achieve 
success professionally. Marko Obrknezev 

is a Logistics Engineer in Grundfos Serbia. 
He used his scholarship to finance the 
remainder of his MBA.

Visiting projects in East Africa
The importance of the support for the many 
development projects in East Africa was 
emphasised when several of the projects 
were visited by Chairman of the Foundation 
Niels Due Jensen and his wife, Minna Due 
Jensen, in the spring of 2013. Water is a pre-
condition for life in the form of safe drinking 
water and as the basis of food production. 
Malawi is one of the poorest countries in the 
world with an average life expectancy of 
about 40 years. But it is a peaceful country, 
and its soil is fertile. Rain periods are unevenly 

distributed, however, and climate changes 
have had a negative effect. The challenges 
must be met with advanced technologies 
– particularly solar-powered pumps in this 
connection. In addition to being reliable, the 
installations must be as good as maintenance-

In order to make the donations functional and useful the participation from competent and committed NGOs together with Grundfos specialists in the field is 
necessary.  

Niels and Minna Due Jensen visited several projects 
supported by the Foundation in Africa.

“The MBA gave me structure, especially in Accounting and 
Finances which is a very important background in my line of 
work. Generally speaking, the MBA gave me a wider view, and I 
believe that it has been worth the time and effort I put into it.” 
Marko Obrknezev, Logistics Engineer and awarded Poul Due Jensen’s 
scholarship.
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free. Sustainability also applies to co-own-
ership, so the precious equipment has been 
secured to prevent vandalism and misuse. A 
double water supply project has been carried 
out in cooperation with DanChurchAid and 
The Poul Due Jensen Foundation.

In Kenya, Grundfos has tested award-win-
ning concept LifeLink for several years, in 
which co-ownership and user payments 
are integral parts of water turnover. New 
LifeLink models are coming, and with NGO 
and foundation support, the concept is 
spreading to other countries in Africa and 
Asia. LifeLink will play a unique role in one 
of the world’s largest slums, Kibera in Nai-
robi, Kenya. The Poul Due Jensen Founda-
tion has donated a plant, and water supply 
is an important part of the prototype for 
a town centre, which is being developed 
by the Human Needs Project organisation. 

Fruitful NGO cooperation
As previously mentioned in our annual 
reports, certain NGOs have received sup-
port for their projects for several years, 
and therefore it has been possible to follow 
various models of development work under 
highly diverse conditions. Along with Dan-
ChurchAid, Water Missions International 
in the US is one of the well-established 
NGOs. Also in this group are two young 
NGOs which have excelled in Nepal and 
India. Through a targeted effort spanning 
3-4 years, both Danish-based development 
projects have managed to take huge steps 

towards sustainability. From the start, the 
main focus for both projects has been on 
water. This has then been developed further 
to involve hygiene, health, food production 
and not least learning and autonomy.

In the course of just a few years, Jutland 
Village Development in Nepal has gone 
from offering first aid to entering a phase 
of targeted work in order to meet our goal 
of sustainability in several areas: health, 
school and education, infrastructure and 
business development. Danish competence 
groups are exchanging know-how and train-
ing local villagers in Nepal.

Married couple Jette Kaae and Helge Ped-
ersen had been travelling extensively 
around India, and by coincidence they came 
across CODEP, a technical school in south-
east India. Under rather fragile conditions, 
the school educated young (casteless) men 
to become a type of engineer. The Danish 
couple later formalised their efforts via the 
X-Change Aid NGO, and in connection with 
some subprojects, which has provided 
organisation of micro financing, business 
development, etc. in several developing 
countries. Now, the project includes the 
hospital next to CODEP, and the two organ-
isations are working together to ensure a 
safe water supply and food production.

The climate battle
In the course of the year, the Foundation 
decided to join the Carbon War Room (CWR) 

as a founding member. The CWR establishes 
projects with foundations, companies and 
authorities to help decrease CO₂ emissions.  
The organisation has made considerable 
progress and achieved remarkable results. 
The CWR was founded by entrepreneur 
Richard Branson and is managed by the 
former president of Costa Rica, José Maria 
Figueres Olsen, who has visited Grundfos 
and the Foundation on numerous occasions. 
We are excited to participate in the climate 
battle against increased CO₂ emissions 
alongside the CWR. Further info: 
www.carbonwarroom.com

Composition of management 
regarding gender
The board of directors for The Poul Due 
Jensen Foundation has 12 members of 
whom 4 have been chosen by the employ-
ees. The remaining 8 members are com-
posed of 5 men and 3 women. The women 
therefore accounts for 37.5 per cent, which 
is a little less than 40 per cent. The board 
of directors consider this an appropriate 
distribution, and has for that reason stipu-
lated a target level for the underrepresented 
gender at “3 out of 8”, which is in effect 
until 2017. 

Read more about the Foundation at the 
web site: www.poulduejensensfond.dk or 
www.poulduejensenfoundation.com.

One of the two founders of the HNP is Danish 
actress Connie Nielsen, who will participate in the 
inauguration of the centre in the spring of 2014. 
Here she is visiting the Foundation and Grundfos.
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List of donations in 2013

HUMANITARIAN AID

DanChurchAid, development projects in Malawi 1,500,000
Water Missions International, drinking water projects in Southeast Asia 1,565,000
X-Change Aid, water supply for technical school and hospital in India 850,000
CARE, farming projects in Tanzania 300,000
Churches’ Integration Ministry 100,000
Children Without Borders, water supply in Sifoe, Gambia 70,000
Patrick Ivulu, family aid 12,000
Children’s Welfare, communication and consultancy 150,000
Fair Start, global children’s welfare programme (management training) 400,000
Danish Burkinabé Link, development work in Burkina Faso 100,000
The Babakian Foundation, social residence in Aarhus, DK 150,000
The Amazonia Association, water supply 100,000
Maternity Worldwide, maternity wards in Ethiopia 550,000
Water for People in Lunzu, Malawi 745,910
Seniors Without Borders, greenhouse project in Kenya 50,000
The Workingschool Project, IT donations, etc., education 100,000
Jutland Village Development in Nepal, sustainability 923,000
Redder af Verden (Global Paramedics), emergency aid and development 100,000
Christiansfeld Rotary, water project in Tanzania 100,000
Dental Care Without Borders in south India, children’s project 78,546
The Salvation Army, Christmas donation 200,000
DANNER (shelter and crisis centre), Christmas donation 200,000
National Council for the Unmarried Mother and Her Child, Christmas donation 200,000
Peace and Development in Africa, Congo and Burundi 100,000
The Social Legal Aid, fund foundation 125,000
Engineers Without Borders, water project in Gambia 200,000
Mama na Dada Africa, water supply for village in Kenya 175,000
Water Missions International, emergency aid for the Philippines 370,000
Oldonyowas Village in Tanzania, water supply 276,000

RESEARCH, EDUCATION (natural science)

School of Herlufsholm, Denmark: rooms, natural science 2,000,000
Aalborg University, global mind set 132,862
Pindstrup Centret, knowledge centre on Zealand, Denmark 500,000

INNOVATION AND DESIGN

Danish Design Council, honorary award and travel grant 100,000
The Quaravane Association, social innovation 150,000
OK Centret Enghaven, autonomy programmes 131,578
The Karen Blixen Museum in Nairobi, refurbishment and expansions (water) 573,300

SUSTAINABILITY, THE ENVIRONMENT

Majete Wildlife Reserve, pumps for water holes in Malawi 143,325

PRIZES, AWARDS AND SCHOLARSHIPS

The Grundfos Prize, Aarhus University 750,000
The Grundfos Prize, Professor Niels Peter Revsbech 250,000
Innovation Awards (3) 186,428
Innovation Awards (5) 149,141
Scholarships (2) 104,404

Individual donations are listed in the category mostly attributed to the form of support 
(amounts are listed in DKK):
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Bo Risberg
Member of the Board

Poul Due Jensen
Member of the Board

Jens Maaløe
Member of the Board

Monika Fulopne Stugner
Member of the Board
Elected by employees

Mogens Henriksen
Member of the Board
Elected by employees

Ingelise Bogason
Vice Chairman

Niels Due Jensen
Chairman

Jens Moberg
Member of the Board

Estrid Due Hesselholt
Member of the Board

Ingermarie Due Nielsen
Member of the Board

Randi Rasmussen  
Member of the Board
Elected by employees

Board of the Foundation

Rudolf Martini
Member of the Board 
Elected by employees
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Jens Maaløe
Member of the Board

Kitty Thaarup Herholdt
Member of the Board
Elected by employees

Zsusanna Tóth
Member of the Board
Elected by employees

Randi Rasmussen 
Member of the Board 
Elected by employees

Bo Risberg
Vice Chairman

Niels Due Jensen
Member of the Board

Ingelise Bogason
Member of the Board

Jens Moberg
Chairman of the Board

Group Board of Directors

Lars Aagaard
Group Executive

Vice President

Sren Ø. Srensen
Group Executive

Vice President

Group Management
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Grundfos global

5

CITY: INDJIJA 
HEADLINE: NEW FACTORY 
IN SERBIA

Since the spring of 2011, 
Grundfos Serbia has been 
producing up pumps in 
rented buildings in the neigh-
bouring municipality. Now, 
production has found a new 
home in a recently con-
structed and ultra-modern 
26,000 square-metre factory.

1. Serbia

CITY: SZÉKESFEHÉRVÁR 
HEADLINE: FOURTH FAC-
TORY IN HUNGARY 

Grundfos’ fourth factory in 
Hungary combines several 
functions under one roof, so 
that we can deliver even bet-
ter solutions to the market. 
The 30,000 square metres of 
manufacturing, research and 
development and office space 
are built to meet the latest 
energy-efficiency require-
ments.

2. Hungary

CITY: CHONGQING 
HEADLINE: NEW COM-
PANY IN CENTRAL AND 
WEST CHINA

Close to the metropolis of 
Chongqing in central China, a 
new sales company has 
opened. The strategic place-
ment means that Grundfos is 
close to an evolving part of 
the Chinese market, and the 
expectations of future busi-
ness are high.

3. China

CITY: JOHANNESBURG 
HEADLINE: NEW HEAD-
QUARTERS IN JOHANNES-
BURG GATHERS AFRICAN 
INTERESTS

Grundfos has opened a green 
and sustainable facility in 
South Africa, complete with 
water and energy-saving initi-
atives. The new head office 
will be responsible for the 
newly established sales com-
panies in Kenya and Ghana as 
well as in South Africa. 

4. South Africa
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Grundfos has companies in: Argentina, Austria, Australia, Belgium, Bosnia-Herzegovina, Brazil, 
Bulgaria, Canada, Chile, China, Columbia, Croatia, Czech Republic, Denmark, Egypt, Finland, 
France, Germany, Ghana, Greece, Hungary, India, Indonesia, Ireland, Italy, Japan, Kazakhstan, 
Kenya, Korea, Latvia, Malaysia, Mexico, Netherlands, New Zealand, Norway, Peru, Philippines, 
Poland, Portugal, Romania, Russia, Saudi Arabia, Serbia, Singapore, Slovenia, South Africa, Spain, 
Sweden, Switzerland, Taiwan, Thailand, Turkey, Ukraine, United Arab Emirates, United Kingdom, 
USA and Vietnam.

CITY: CHICAGO 
HEADLINE: NORTH  
AMERICA HEAD OFFICE 
STRENGTHENS PRESENCE

The headquarters is located 
near the Great Lakes, and this 
area is emerging as an impor-
tant hub for the water indus-
try. Grundfos wants to play a 
major role in the further 
development of critical water 
initiatives in the state and in 
the country. 

5. The US

CITY: CHENNAI 
HEADLINE: GREEN MAKE-
OVER FOR INDIAN HEAD-
QUARTERS

With recycling of sewage 
water, rain water harvesting 
and solar cells, the Indian 
headquarters in Chennai has 
taken a step up in its green 
endeavours by refurbishing its 
headquarters. The company 
thereby improved its LEED 
status from gold to platinum.

6. India

CITY: MELBOURNE 
HEADLINE: ACQUISITION 
OF AUSTRALIAN PARTNER 

Grundfos has acquired a 
long-term local Australian 
partner, B.K.B. Pumps and 
Tanks Pty Ltd. The partner-
ship will strengthen Grund-
fos’ position in Australia, par-
ticularly within the 
commercial buildings market.

7. Australia

CITY: VENICE 
HEADLINE: WATER DISIN-
FECTION COMPANY 
BECOMES PART OF THE 
FAMILY

Grundfos has acquired Italian 
company ISIA with the aim of 
strengthening the position in 
the water disinfection busi-
ness. ISIA is a technology leader 
in equipment for water disin-
fection with chlorine dioxide 
and technologies to water sup-
ply, waste similar technologies.

8. Italy
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Headquarters
DK-8850 Bjerringbro
Denmark

Tel.: +45 87 50 14 00
Email:
info@grundfos.com

CVR no.: 83 64 88 13

Further information:
www.grundfos.com


